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Ob6ocHOBaHHE MPOrPaMM HAYYHO-UHHOBALUMOHHBIX MPO(eCcCHOHATBHO-00pa30BaTeIbHbIX
komiiekcoB (HUITO kommiekcsl) Ka3YMOuMS uMm. AObLiaii xana

CoBpeMeHHOE npo¢eCcCuOHAIBHOE obpazoBanue, ero
MHOTOSIpyCHasi WM HHTErpUpPOBaHHAs  CYLIHOCTb,  BBbI3BaHHAs
HEOOXOUMOCTh €T0 AUBEPCH(DUIIUPOBAHHS C YUETOM HHHOBAIIMOHHBIX
cneunpuKkanuii, co3raeT HeoOX0AUMOCTh pa3padaThiBaTh COBPEMEHHbBIE
MOJIENIU OTpACIEeBbIX NPO(ECCUOHATIBHBIX O0pa30BaHUN, CHCTEMY HX
OpraHu3anii u ynpaBieHus, Oa3upyeMoil Ha (yHKIHMOHAJIBHO-
COJIepKaTeIbHOM CTPYKTYypHUPOBaHUU u yIpaBJICHUN
npodeccuoOHabHO-TBOPUECKOH KM WHHOBAIIMOHHOM JESTEIbHOCTHIO
CTYJEHTOB, HAallpaBJICHHONM Ha  PELIEHUE  pPEAJbHBIX  COLMO-
SKOHOMUYECKUX 3ajad, T.C. pohecCuoHaIbHO-0TPACIIEBOE
oOpa3oBaHue mpuoOperaeT ¢opMy MOAETH MNPOPECCHOHATBHO-
KpeaTHUBHOTO Tpoliecca. DTO JOCTUTAETCS IyTEM TECHON KOOTepaluu ¢
MIPOU3BOJICTBOM, OTKPBITHEM HAY4YHO MHHOBAIIMOHHO-
MIPOU3BOJICTBEHHBIX  KOMILIEKCOB, CO3JaHMEM Ha 0a3e By30B
WHHOBAIIMOHHO-TIPUKJIIATHBIX nabopaTopui, LIEHTPOB
npodeccroHaIbHO-OPHEHTUPOBAHHBIX TEXHOIOTHH U Jp.

CoBpeMEHHBIMU MPOSIBICHUSIMH [NI00ATN3aLMOHHBIX [TPOLIECCOB B
o0pa3oBaHHM SABIAIOTCS CUCTEMHBIE M MacIITaOHbIE MeEphl IO
MoOJiepHU3aluu cuctembl oOpa3oBanuss B PK, HampaBienHble Ha
peanuzanuio KoHIenuuu WHIYCTPUATbHO-MHHOBAIIMOHHOTO Pa3BUTHUS
Pecniyonuku Kazaxcran nHa 2021 — 2025 roasl (IlocranoBnenue
[IpaBurenscTBa PecryOmmku Kazaxcran ot 20 mexabps 2018 roma Ne
846). IIporpamma HUIIO xomiuiekca Oa3upyeTcs Ha COBPEMEHHOM
muaaktuueckor  Konmenmuu — mparmatu3mMa B 00pa3oBaHUW,
MpeONpEeaeNsomeld CMEHYy 3HAHWEBO-HAKOMMUTEIbHOW Mapaaurmbl
oOpa3oBaHMsl Ha TparMo-(pyHKIHMOHAIBHYIO, 00ECIEeYUBAIOIIYIO
poeCCHOHATFHO-TIPUKIIAIHYIO TPOEKIUIO ITOJNyYeHHBIX 3HAHUHA B

npodeccruoHaIbHbIC YMEHHS B YCIOBUSX CO3/1aBaEeMBbIX
KOHCTPYKTHBHBIX MEXaHH3MOB B3aUMOJEHCTBHS chepsl Tpyna u cheps
o0Opa3oBaHUsl.

Mopens 00pa3oBaHUsSI TPETHErO THICSUENIETHS NPEIONPEACIISICTCS
rI100aNbHOM cTpaTeruell yCTOMYUBOTO Pa3BUTHUS, OJTHOM M3 KIIOYEBBIX

HAIpaBJICHUH  KOTOPOrO  SIBJISIETCS ~ COBPEMEHHas  TEHJEHIUS
rio0anu3anuu o0pa3zoBaHUs " ¢dbopmupoBaHue €MHOT O
00pa30BaTeNbHOr0 COOOIECTBA, I/I€ BbICIIEE 0Opa3oBaHUE IMPHU3BAHO
BBICTYIIaTh IIPOPBIBHOM U PEAJIBHO JBUXKYIIEH POrpecc CUIIOM.

Hnst popMupoBaHus HOBOW T'eHEpaIlMy MHTEIJIEKTYaIbHOW HAIUH
HeoOXolMMa W MOJEpHHM3alMs OTEYECTBEHHOro o00pa3oBaHUs B
KOHTEKCTE MEXIyHApOJHOH MNapagurMbl KOHKYPEHTOCHOCOOHOCTH M
PBIHOYHO-?KOHOMHMYECKMX MOAU(UKALMI uepe3 BHEIPEHHE HOBBIX
TEXHOJIOTUH M WHHOBallMil ¢ 1eseBO 3amadeld  (opMHUpOBaHUS
MHHOBAIlMOHHO-UHTEJUIEKTYaJIbHON KJIaCTE€PHOI CHCTEMBI,
CMOCOOCTBYIOIICH TOATOTOBKE COOTBETCTBYIOIIUX COBPEMEHHBIM
noTpeOHOCTAM  oOllecTBa M PEajlbHOTO  CEKTOpa JKOHOMHUKHU
po(hecCHOHATBHBIX KaJIpoB c TBOPYECKN-UHHOBAILIMOHHOM
OPHEHTUPOBAHHOCTbHIO HA PEIIEHNE aKTyaJbHbBIX COLIMO-3KOHOMUYECKHUX
3ajau.

Hapsny c TaKUMHU MHHOBAI[MOHHO-00pa30BaTeIbHBIMU
HCCIIEI0OBATENbCKUMHU CTPYKTypamu, UMEIOLIMHI 0oJbIe
HKCIEPUMEHTATbHO-ONBITHBIN XapakTep /10 OLEHKU U NMPHU3HAHMUA HX
3G GEKTUBHOCTH U BKIIOYEHHUS B 00pa3oBaTeIbHO-TIPO(PECCHOHATBHYIO
CHCTEMY YHHUBEPCUTETA.

KasYMOuMSA wm. AGwmait xana c¢ 2014 roma mepemen Ha
COBPEMEHHO-BOCTPEOOBaHHYIO OpraHU3alIOHHO-YIIPABIEHUYECKYIO
CUCTEMY IIOCTPOEHHUS €UHOU Hay4HO-00pa3oBaTeIbHON
npodeCCHOHATIbHO-MHHOBAIIMOHHON HMH(PACTPyKTyphl YHUBEPCUTETA,
COCTOSIIIEW M3  CHUCTEMbl IPOrpaMM  HAyYHO-MHHOBALIMOHHBIX

npo¢eCCHOHATLHO-00pa30BaTEIbHBIX KOMILIEKCOB (HAUIIO
KOMILJICKCHI).
CdopmupoBanHas eanHas HAYYHO-MHHOBAIIMOHHAS

npodeccnoHabHO oOpa3oBarenbHas HH(MpacTpykTypa B dopMmare
YeThIpEX HayYHO-MHHOBAIIMOHHBIX npo¢eCCHOHATLHO-
obpasoBaTenpHbIX KoMIuiekcoB (HUIIO) 3amoxmino ocHOBY st
BEPTUKAJIBHO KIIACTEPHOTO MEXaHNU3Ma Pa3BUTHUS M YIIPABJICHUS BY30M.



OTKpBITOCTh K MHHOBALIMOHHOMY IPEOOpPa30BAHUIO BEPTHUKAIBHO
KJIaCTEPHON YIIPABICHYECKOW CUCTEME IIO3BOJIMIIO YHHUBEPCHUTETY
MIEPENTH K YETBIPEXCTYIIEHYATON CUCTEME KOMIIETEHTHOCTHOW MOJIEIIN:
po¢eCCUOHATIBHO - OpPUEHTUPOBAHHOM, po¢eCCHOHATIBHO
0a3upyemoi, po(heCcCUOHATBEHO uaeHTU(GUIUPYOIIeH "
MEXKYJIbTYPHO-KOMMYHUKAaTUBHOM.

Heo6xoaumocTthb nepexoja Ha KOMIUIEKCHOCTh u
UHTETPUPOBAHHOCTh yHpaBJIeHUs Hay4YHO-00pa3oBaTeIbHON
JeSITeIbHOCTBIO YHUBEPCUTETOB 00yCIIOBIICHA:

1. HEOOXOOUMOCTBIO  CO3[@aHMs  YCTOHYMBOM  HAaIMOHAJIBHOM
WHHOBAaIlMOHHOW  CUCTeMbl €  A3(PQEKTHBHBIMH  MEXaHU3MaMU
B3aUMO/JICICTBUS rocyapcTBa, HayKH, 0Opa3oBaHus, OU3HEca, KOTopas
paccmaTpuBaeTCs KakK OJjHa U3 CTPATErMYECKUX 3a/1a4 Pa3BUTHUS CTPaHbL;

2. HeoOXonuMocTh0 (opMHupoBaHUs VIHHOBAaIlMOHHOW Hay4yHO-
o0Opa3oBaTeNbHOI CUCTEMBI, oOecrneuynBaromien HOJITOTOBKY
KayeCTBEHHO HOBOM TeHepalu KBIN(UIUPOBAHHBIX CIELUAINUCTOB,
BOCTIPHMMYHBBIX K HWHHOBAIMSM, CIIOCOOHBIX OpraHW30BBIBATH U
OCYILECTBIIATh NHHOBAI[MOHHO-UCCIIEI0BATEIbCKYIO U BHEJPEHUECKYIO
NesITeIbHOCTh, 0a3upyeMyl0 Ha MEXKAYHApOJHOW KOOMEpalun U
B3aUMO/JICHCTBUN.

ITonobnas MHTETpUPOBaHHAs IIPE/ICTaBIEHHOCTh
NOJU(PYHKIMOHAIBHON JEATENIbHOCTH YHHUBEPCHUTETA, IOJYMHEHHOU
€MHOM NporpamMMe, CHHTE3UPOBAHO PEaTU3yIOIIEH:

- 00pa30BaTeNbHYIO;

- HAay4YHO-HUCCIIEJI0BATEIbCKYIO;

- HMHHOBAallMOHHO-BHEIPEHUYECKYIO;

- NpeANpUHUMATENbCKO-KOMMEPLHATN3ALUOHHYIO;
- Hay4yHO-00pa30BaTENbHYIO PE3YyIbTaTUBHYIO U JIp.

(byHKIMH, HallelleHa Ha KOMIUIEKCHYIO peau3alifio rocyAapCTBEHHBIX
IPUOPUTETOB  TEXHUKO-3KOHOMHMYeckoro  passutus PK  u
HEJICCTEPMUHUPOBAHHYIO TIOATOTOBKY HAy4YHO-TIPO(EeCCHOHATBHBIX
KaJ[pOB.

VYrpasieHueckas opranusanuonHas ctpykrypa KasYMOuMS um.
AObutaii  XaHa ~ OTKpbITAa  JUII  OPraHUYHOIO CpalleHus
npoeCCUOHATBLHOTO 00pa3oBaHMs, HAyKH, OM3HECA U MPOU3BOICTBA C
TeMH (QOopMaMu pPe3ylbTaTUBHOCTH M IMPOIYKTUBHOCTH, KOTOpBIE
CBOWCTBEHHBI TYMaHHUTapPHO-MHTEIJICKTYIbHOM HaY4YHO-
IIPOM3BOJICTBEHHOM cdepe, TakuM 00pa3oM ONpeneseHbl Cleayrolne
HUIIO komruiekchl (Hay4HO-MHHOBALMOHHBIE, -TIPO(ECCHOHAIBHO-
o0pa3oBaTebHbIE KOMILJIEKCHI):

1. HUIIO KOMIUIEKC o MHOSA3BIYHO-THIAKTUYECKOMY
Hamnpasienuto (M1H);
2. HUIIO KOMILJIEKC o JUHTBO-UHO(DHUIIOIOTHIECKOMY

Hamnpasienuto (JIMH);

3. HUIIO kommuiekc TO MEXAyHapOIHO-IPOPECCHOHATHEHOMY
Harnpasienuto (MITH).

4. HUIIO komriuiekc 1o OWU3HEC-3KOHOMHUYECKOMY HAMpaBJICHUIO
(3IH);

B cucremy HayuyHO-00pa30BaTEILHOTO YIIPABJICHUS, OPTaHU3ALIUN U
peryivpoBaHus MHTErpatuBHON aestenbHOCThi0 HUIIO kxomrmiexkcos
BKJIIOYAIOTCS KaK MHTETpPAaTHBHAsI IpOrpaMMa KOMILJIEKCA CIEAYOLIUI
coctaB (Pucynok 1):



Oprann3annonnas crpykrypa HUIIO — kommiekcoB Ka3YMOuMS um. AObLIaii Xxana
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Pucynok 1. Opranusannonnas crpykrypa HUITO - komniekcos




| IIporpammbl Hay4YHO-MHHOBALMOHHOTO  MPO(HECCHOHAIBHO-
oOpasoBatenbHbIX kKomiuiekcoB (HUIIO kommuiekc)

Il IIporpammbl Hay4HO-HCCIIEZOBATENBCKOM  HMHHOBAIMOHHO-
npuknaanoit umHdpactpykrypel Kaz3YMOuMS um. AObutaii xaHa,
BKJIIOUAIOLIET0, 4 Hay4YHO-HcCCJIe0BaTeJbCKHe HWHHOBAIMOHHO-
npukjaaabie mkoabl (HUHWIILT)

«HUHUII nmo momepHM3anuyu MHOSA3BIYHOTO 00Pa30BaHHUA,
ee  COBpPeMEHHbIe  TEOPeTHKO-UHTEIPATHBHbIE  OCHOBBI H
MeTO10J10THS ero MHTEPAKTHBHO-KOMIIETEHTHOI' 0
MOJEJIHPOBAHUS», BKIIOYAIOUIETO B CBOM COCTaB 2 Hay4HbIe
HcClIeI0BaTe/IbCKO-IPUKIaAHbIe  Jgadopatopun (HUILI) wu
MIPOrpaMMBbl UX AESITEIbHOCTH.

«HUUIIII 1o MeKKYJIbTYPHOH  KOMMYHMKALMH H
(GYyHKIMOHA/ILHO-IPATMATHYECKHM HMCCJIEJ0BAHUSM S3BIKOB H
KyJbTYp»,  BKIIOYAlONIET0O B CBOM  coCTaB 3  Hay4HbIe
HCCIIeI0BaTe/IbCKO-IPUKIIAAHbIe  Jabopatopun  (HUILJI)
MIPOrpaMMBbl UX AESITETbHOCTH.

«HAUIIII mno ™MuUPOBOM MNOJUTHKE, MEXKIYHAPOIHO-
HHTETPATUBHBIM U Ie0NOJIUTHYECKHUM NPOLeccaM COBPEMEHHOCTH,
BKJIIOYAIOLIETO B CBOM cocTaB 3 Hay4yHble HMCCJIe10BaTeIbCKO-
npukJjaanbie Jadoparopuu (HUTLJ) u nporpaMMsbl UX eSTEIBHOCTH

«HAUIIII mno mMoaepHM3aluM  COLUMOIKOHOMHUKH W
COBPEMEHHBIM F¢03KOHOMHUYECKHUM TEeHICHIUSIM», BKIIOYAIOIIErO B
CBOM cocTaB 2  Hay4YHble  HCCJIEA0BATEbCKO-NPHUKJIAAHbIC
gadoparopun (HUILJIbI) 1 mporpaMmbl X AESTEIHHOCTH.

111 Ilnan-mporpaMMbl Hay4YHO-HCCIIEIOBATENLCKUX (Te€MATHKA
JMCCEPTALMOHHBIX U IPOCKTHBIX) pabOT ¢ MPUKIIAJAHON MPOAYKIIUEH 1O
ka:xpori HUNIIIII.

v IIporpammsl BapUATUBHBIX npodeccuoHaIbHO-
oOpazoBartenbHbBIX MporpaMm npoduieit cneruanmu3anuii mo Ol Bcex
4-x HUITO xoMIIeKcoB:

OcCHOBHBIE BEKTOpBI pa3BUTHs O0O0Pa30BaTENILHONW JEATEIbHOCTH
YHUBEpPCUTETa B  YCIOBMSX  DPACIIMPEHHUs  aKaJIEeMUYECKOM U
YIIPaBICHYECKON CaMOCTOSITEJIBHOCTH. MexoTtpacnessble,
MHTETpaTUBHbIC MONU(DYHKIIMOHALHBIE 00pa30BaTeNIbHbIE MPOTrPAMMBbI
B CHHTE3€ Major-minor, KOTopble Jal0T IUPOKYI0 0Aa30BYIO MOJITOTOBKY
YHUBEPCAJIBHBIX CIIELUATUCTOB C MEXAYHAapOAHBIMU 3HAHUSAMH U
KJIFOYEBBIMM KOMIIETEHLUSMHU, YTO II03BOJISIET BBIYCKHUKAM BY3a
BBITNIOJHATH MpodeccuoHabHble PyHKIUN HE TOIbKO KOHKpeTHOH OIl,
HO U CMEXHBIX WIM JPYIMX CIELHMAIbHOCTEH JAaHHOM OTpaciu WU
cepsl IEATETBHOCTH, JTHOO BBIIOIHATE (YHKIHMH OJHOPOJIHBIX
npodeccuit.

[IpodunsHO-TIpopeccroHabHblE  MOANPOrpaMMbl  BapUAHTOB
0a30BBIX  CIEMUAIBHOCTE W TeXHOJOrMH  (POPMHPOBAHMSA
NPUKJAAHBIX KoMIeTeHUMil (103-4 npoduns mo Kaxaol 06azoBoii
cnermuanbHocTr, Bxoasamien B HMIIO kommnekcoB Ha 3  A3BIKax:
Ka3axCKHUH, PYCCKUN U aHTJIMUCKUH S3BIKH ).

B mnan-nporpammy kaxaoro npoduis (crnenuanuzanii) 6a30Boi
OII BrrOYarOTCS IpOrpaMMbl 6a30BBIX KypcoB nipodust (BK), mogyneit
TEXHOJIOTH, KeliC-aHaIN3bl, COCTaB KOMITETCHIIUN U Jp.

Pa3paboranuslif, BocTpeOOBaHHBI BpPEMEHEM M DPBIHKOM TpYya,
BAPHATHBHBII COCTaB MPOrpaMM HOBBIX Npoduieil cnenuain3anui,
BBOJATCS B Hayalie B (hopMe IKCHEPHUMEHTAJBHBIX «MATPUYHBIX»
HAYy4YHO0-00pa3oBaTe/JbHBIX npogeccnoHAIbHO-BAPUATHBHBIX
NMpOrpamMm, npeiaraeMbIx st BBIOOpa 00ydarommmcsi, KOTOpbIE MOCe
OKCIIEPUMEHTAJIbHOW  ampoOalMyd  BBOJATCS B KOMILJIEKCHYIO
MHOTOBAPHATHBHYI TPO(ECCHOHANBHYIO  MOJENb  Major-minor
CHeIHaInCTa.



V B cocraB ynpapisiomux JOKYMEHTOB Hay4yHO-00pa30BaTeIbHON
nestenbHocT HUIIO KOMILIEKCOB BXOISAT BBOJUMBIE B CTPYKTYpPY
00pa30BaHys MVIAH-TIPOrPAMMBbI COBPEMEHHO-aKTYaIbHBIX Y4eOHbIX
AUCHUILINH MEXTUCIUIUTMHAPHO-TIPArMonpodecCUOHAIBHOTO
XapakTepa, BKIIOYAaeMbIX B COCTaB HOBBIX JMCIMIUIAH MINOr.
[IporpaMma KypcoB BKIIIOYaeT BCE AacCHEKThl 00pa30BaTEIbHOIO
mnporecca: 0a30Bble JIGKLIMOHHBIE KypChl, MOZYJIH, HPOOJIEMBI,
nparmMo3ajganus, GopMHpyeMble KOMIIETEHIIMH, (OPMBI KOHTPOJIS U JIp.

TunoBble yueOHbIE IJIAHBI SBISIOTCA OCHOBOM PYKOBOJICTBA M
cienoBaunss HUIIO. B cocraB HUIIO KOMIUIEKCOB BKIIFOYEH
nH(popMannoHHO-O0uOIOTrpad UIECKUiA nepevcHb COBPEMEHHOM
Hay4YHO-00pa3oBaTeIbHON JINTEPATYPHI.

VI Kaxnoe HHUIIO pa3pabdarbiBaeT CBOI0 INIAH-TIPOIPaMMYy
KOMILJICKCHOM peajiu3alMu HeleBbIX 32/1a4 KOMILJIEKCOB.

YupasJieHue, Opranu3anus, MOHUTOPHHI Ka4ecTBa M MpoLecca
peareabHocTn HUIIO ocymecTBiasieTcsi YTBep:KICHHBIM Y4YeHbIM
cosetom Ka3YMOuMHI.
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Anmartsr, 2023



BBeneHue B cTpaTernyeckoe mJaHMPOBaHME U OPTAaHU3ANUI0 HAYYHO-UHHOBAIMOHHOM 1eATeJIbHOCTH
KazYMOuM$ um. AObLIall XaHa

[lepeopuenranys Hayku Ha MOTPEOHOCTH SKOHOMHUKM U HAay4HO-
TEXHUYECKOTO MpPOpbIBA, CO3JaHHE (QyHIAMEHTAIbHOrO Oasuca ais
Ka3aXCTaHCKOM HAyKOEMKOMOM MpPOAYKUUU U €€ IPU3HAHHUA Ha
MHpPOBOM DBIHKE JUKTYET IIEPEXOJ YHHMBEPCUTETOB Ha ILECJIEBYIO
IIOATOTOBKY KaJpoOB 10 IPUOPUTETHBIM  HAYYHBIM
HampaBJICHUsIM, oOOecreurnBas UX B3aUMOJCICTBHE C peaJbHbIMU
CEKTOpaMu YKOHOMUKH U IIPOU3BOACTBA.

HAay4YHBIX

Jins peanusanuy OTMEYEHHOM LEJIEBOM YCTaHOBKM B CTpaHe
pacIIUpSIOTCS BO3MOXHOCTU I10 MPHUBJICYEHHUIO 3apyOeKHBIX yUEHBIX
JUI pa3BepThIBaHMS COBMECTHOH C 3apyO€XHBIMH BY3aMH Hay4yHO-
HCCIIEIOBATEIbCKON  KOPMOPATHBHOM PadoThl MO NPOPBIBHBIM

TEXHHKO-)JKOHOMUYECKUM  HANPABJIEHHSIM  WHHOBALHOHHOIO
Xapakrepa.
Perrenne 3amay, HanpaBIeHHBIX Ha  pEaM3allMI0  3aKOHOB

Pecny6nuku Kazaxcran «O0 obpazoBanum», «O Hayke», «O cratyce
negarora», «O KoMMepIuanIu3aluy pe3yJbTaTOB HAyYHON U HAy4yHO —
TEXHUYECKON  JeSITeTbHOCTHY, HaIMOHAJILHOTO IIPOEKTa
«KauectBeHHHOE 00pa3zoBaHue «OOpa3oBaHHasi HallUsA» U COOTBETCTBHE
nestensHocTH KasYMOuMS umenn AObuiaii xana CrpaTernueckum
MPUOPHUTETAM Pa3BUTHSI 0Opa30BaHUsI IPECIIETyeT 1IeNb TUBEPCH(UKAIHN B
VMHHOBALIMOHHO-OPUEHTUPOBaHHbIN YHUBEPCHUTET MEXTyHapOTHO-
aJlaITUBHOIO THIIA, MOBBIIIEHUE INIOOAIPHOW KOHKYPEHTOCIOCOOHOCTH
Ka3aXCTaHCKOIo 00pa30BaHMs M HAyKH, BOCITUTAHUE U 00yUYEeHHE JIMYHOCTH
Ha OCHOBE OOIIIEUENIOBEYECKUX LIEHHOCTEH, yBEIMYECHHE BKJIaJa HAyKd B
COLIMAJIbHO-DKOHOMHUYECKOE PpPa3BUTUE CTpaHbl. Peannzaiys yka3aHHbBIX
CTPaTEerMuecKux IMPUOPUTETOB OOECHEUUT JIMIEPCTBO YHUBEpPCUTETA B
Pa3BUTHH CUCTEMBI HHOSI3bIYHOTO 00pa3oBanus Kazaxcrana.
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OO61enpu3HaHHONW OCHOBOW pacHIMpPEHUs BKJIaa HAYKU U YCUJICHUS
€ro IpecTHXa W 3HAYMMOCTU B pEAM3AlUU MPUOPHUTETOB TEXHUKO-
HKOHOMHYECKOTO Pa3BUTHsI CTPaHbI ABJISIETCS U YIIIyOJeHHUE MPOLECCOB
KOHCOJIMAALMK HAyYHOT'0 ITOTEHIIMAJIA 110 IPOPHIBHBIM HAIPABJICHUSAM B
paMKax CHUCTEM KOHKYPEHTOCHOCOOHBIX YHHBEPCHTETCKHX HAyYHBIX
LIKOJI, TMPU3BAHHBIX OOECHEYUTh B3aUMOJEUCTBUE U HHTETPALUIO
«(pyHIAMEHTAJIbHOM HAYKH — HMHHOBAIMOHHOIO TpaHchepa
TeXHOJIOTHH - o0pa3oBaHus», GOPMHUPYS U Pa3BHBAs TEM CaMbIM U
COBPEMEHHYI0  HAY4YHO-HCCJIe0BaTeJIbCKYI0  HH(pPacTpyKTypy
YHHBEPCHTETAa, OpPHUEHTUPOBAaHHYI0 HAa  JIOBEIEHHE  HAy4YHBIX
pe3yabTaToB 70  TNPOU3BOACTBEHHOW  MpOAYKIMH Ha  0aze
MHHOBAIIMOHHBIX IUIOIIAI0K IPYU YHUBEPCUTETAX.

Taxkas UHTEerPUPOBAHHASA NpeACTABJIECHHOCTD
NO0JM(PYHKIIHOHAIBbHOU AeATeIbHOCTH YHHBEpPCHUTETA,
CUHTE3UPOBAHO  pEAJM3YIOLIETO  o0pa3oBaTesJbHble, HAy4YHO-
HccJIe]0BaTeIbCKe, WHHOBALIMOHHO-BHeAPeHYecKne (QyHKIHMU C
KOMMepuHajJau3anmuen NPOAYKIIUH 3aKJIaJbIBAET OCHOBBI
NpeanpUHUMATEIbCKH-OPUEHTHPOBAHHOI' O oOpa3oBaHust u
WHHOBAIIMOHHOW HayKH, HalleJIEHHBIX HAa KOMIUIEKCHYIO pealn3aliio
rOCy/apCTBEHHBIX IPHUOPUTETOB TEXHUKO-IKOHOMHUYECKOTO DPA3BUTHUS
PK u 1eJeIETepPMUHUPOBAHHY IO MOJTOTOBKY Hay4YHO-
poQeCCUOHATBHBIX KaPOB.

bnarogaps ¢popMupoBaHHIO TAKHX CeTEBbIX CTPYKTYP CO3/aI0TCA
YCJIOBHS JUIsl COKpAIlleHHs] pa3pbiBa MEXIY pe3yJbTaTaMHU HayYHBIX
UCCJIEIOBAaHUM YHHUBEPCUTETOB U MOTPEOHOCTSIMM OOIIECTBA B €ro
HAay4yHOM TPOAYKIMHU, co3aaeTcsi 0a3a Iisi B3aUMOAEHCTBUS MEKIY
cy0beKTaMM HMHHOBALMOHHON JeAATeJbHOCTH, BO3MOKHOCTH [JIf
KOMMEPUHAJIN3ANMH He TOJBKO HAYYHBIX pPa3padoToK, HO H YCJIyr



no AeJI0BOMY, HH(OPMaALITOHHOMY, AOKYMEHTAIHOHHO-
NPOEKTHPOBOYHOMY, TEeXHOJIOTHYeCKOMY M JApyrum dopmam
CONPOBOKACHUST W o0ecledyeHUsl peajM3allid  NPOPBIBHBIX

NPHOPUTETHBIX HHHOBAIIMOHHBIX IPOrPaMM.

Mopenp KOMIUIEKCHOTO W HHTEIPUPOBAHHOTO  YIIPABIICHUS
COBpEMEHHO-0a31pyeMoil Hay4yHO-00pa30BaTENIbHON JESITEIbHOCTHIO
VYHuBepcuTeTa npeaonpeaeacHa He00X0IMMOCTBIO:

- CO3[aHHsd YCTOWYMBOM HALMOHAJILHOM HMHHOBALMOHHOU
CHUCTEMBI  BBICILIETO npoheCCUOHATIBLHOTO o0Opa3zoBaHUs c
3¢ (HeKTUBHBIMU MEXaHU3MaMH B3aUMOJECHCTBUS «HAYyKU-TOCYJapCTBa-
oOpa3oBaHUs-OM3HECa», KOTOpas oOmpeaensercs Kak oOJHa U3
CTpaTEernyecKux 3a7ayd pa3BUTHUS CTPAHBI;

- (opMupoBaHus A peanu3alldd ITOW CTpPATETMYECKOW 3ajayu
WHHOBanMoHHON Hay4HO-00pa30BaTeNbHON CHUCTEMBI KaK JJOKOMOTHBA
[0 YCKOPEHHOMY OO€ECHEYEHUI0 TIOATOTOBKM KaueCTBEHHO HOBOM
reHepaluy KBaJTU(PHUIMPOBAHHBIX CIEUUAINCTOB, BOCIPUUMYUBBIX K
WHHOBAIMSIM,  CIIOCOOHBIX ~ OPraHU30BBIBATh U OCYIIECTBISATH
MHHOBAIIMOHHO-UCCJIEI0BATEIBCKYIO U BHEIPEHUYECKYIO JIESTEIBHOCTb,
6a3upyeMyro Ha MEXyHapOJAHOM KOONepaluu 1 B3aUMOIEHCTBHH.

Kanuranuzanus YHUBEPCUTETCKUX 3HAHMH, pas3BUTHE
HNPEANPUHUMATENBCKON  KYJBTYpBl, CO3/JaHME BO3MOXKHOCTEH s
peann3anmy UCCIEeN0BATENbCKO-NHHOBAIIMOHHOTO OTEHIINAJIA JIJIS BCEX
KaTreropuil pa3pabOTUMKOB (CTYIEHTBI, MAaruCTPaHTbI, JOKTOPAHTHI)
oOecrieunBaercss myTeM co3jaHus  LleHTpa  HMHOBallMOHHO  —
obpazoBatenbHbix TexHoNOTH (IIUOT) KasVYMOuMS umenn AObinait
XaHa, Kak CoOCTaBisloIlero Oosiee KPYMHBIX HMHHOBAI[MOHHBIX
KJIACTEPOB.

Hayka sBnsercss cTpaTernyeckud BaKHOU cdepoit yenoBedYecKoi
JeATEIbHOCTH, OCHOBOIIOJIATAIOIIUM PECYPCOM CTPaHbI, KOTOPBIA BO-
MHOTOM 00€cCleuuBaeT e€e 3KOHOMHYECKH pocT. B cBsA3u ¢ 3tuM B
OOJBIIMHCTBE CTPAH MHpa YIENSIIOT OFPOMHOE BHUMAaHHME Pa3BUTHUIO
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HAYYHOU c(ephl, MOBBIIMICHUIO €€ Pe3yIbTaTUBHOCTH. COOTBETCTBEHHO,
MPaBOMEPHO OOECTICYCHHUE HAICJICHHOCTH MPOTrPAaMMHBIX YCTaHOBOK
CTpaHbl HE TOJIbKO Ha KapJAHMHAIbHYIO IEPEOPUEHTALIMIO HAYKH, HO U, B
MEPBYI0 Ouepelb, HAa KA4YeCTBO NMOATOTOBKH KAaJpPOB, CHOCOOHBIX
OPraHu30BbIBATH u OCYLIECTBJISATH HMHHOBAI[MOHHO-
HCCJIeI0BATENbCKYI0 H BHEIPEHYECKYIO 1eATeJIbHOCTh, 0a3MpyeMyI0
HAa MeKIYHAPOJIHOH KOONepAlMU U B3aNMOIeCTBHH.
MexayHapoAHO-TIPU3HAHHBINA YPOBEHb COLMATbHO-3KOHOMUYECKHUX
JNOCTHKEHHMM cyBepeHHoro KasaxcraHa, nuama3oH MEKIyHapOJHOTO
COTPpYAHMYECTBA W AaKTHUBU3AIUS B3aUMOJCHCTBUS PECIyOINKA B
YCJIOBHUSX OTKPBITOTO W B3aUMOCBSI3aHHOTO MHpPa, HEOOXOJIUMOCTH
o0ecrieueHrs Ka4eCTBEHHOTO IPOPhIBA B HAYKe U MPOodhecCHoHaNbHOMI
MMOJATOTOBKE CcOOCTBEHHBIX KaJpoB, KBaTU(UKAITTOHHO
COOTBETCTBYIOLIUX 001IIeMHPOBHIM CTaHJIapTaM, CIIOCOOHBIX
peanu3oBaTh 3aJa4yd YCKOPEHHOW MOJIEpPHU3ALUM U HHAYCTPHAIbHO-
WHHOBALIMOHHOTO MTPOPBIBA CTPAHbBI, 3AUMCTBYS M IEPEHUMas JJi 3TOTO
JY4YIIAWA  OMBIT BEAYHIMX CTpPaH MHpA, YCWIWIH COIHUAJIBLHO-
o0pa3oBaTe/ibHYI0 3HAYMMOCTb 3HAHMS HHOCTPAHHBIX A3BIKOB KAK
HHCTPYMEHTA MEXKIYHAPOJAHOI0 B3aMMOJENCTBUS, BBIJIBUHYIU
WHOCTpaHHBIE S3BIKK B 00pa30BaTeNIbHbBIE PUOPUTETHI, 00ECTICUUB, TEM
CaMbIM, HHOSI3BIYHOMY  00pa30BaHUIO BBICOKUM  YPOBEHb
BOCTPEOOBAHHOCTH M BKJIIOYECHHOCTH B OCYILECTBJIEHHE: HAy4HO-
NPUKJAIHBbIX HCCACJ0OBAHUMIO MEKIYHAPOAHOH TOJUTHKE W
crpaterun Ka3axcrana, BHelIHedl MOJUTHKE, MEXKIYHAPOIHO-
0asupyeMoii COIMOIKOHOMHUYECKOH AHAJIUTHKE W TMPOTHO3Y,
BHEIIHENOJUTHYECKUM W JKOHOMHYECKMM  MHMPOBBIM H
PeruoHaIbLHBIM npoogaemMam, MEeKAYHAPOIHO-TIPABOBBIM
npodJjieMaM B TOProBJjie, OU3Hece, IKOHOMHUKE; AHAJTUTHKE MHPOBBIX
(puHAHCOBBIX MPOLECCOB, MEKAYHAPOAHOMY  MEHEI:KMEHTY,
MApPKeTUHIY M [JPYrMM 3HAYMMbIM JIJisi CTPaHbl acHeKTaM
JKM3HEAeATeJIbHOCTH, TeM caMbIiM (DOPMHPYS CTATYC 00s13aTEeIbLHOM



cocTaBJjsoLeil npogeccHOHAIBHON KBAJIN(PUKAIMY COBPEMEHHOI'0
CHEeLHAJINCTAa U JeHCTBEHHON OCHOBBI JJIsl MOATOTOBKH MOJIOJ0I0

MMOKOJICHUSA K KU3HEACHATECJIbHOCTH B HOBBIX yYcia0BUAX
MEKAYHAPOAHOI0 B3aMMOJEHCTBUA U COTPYAHHUIECTBE.
CHGI[OBaTeJIBHO, B CTaHOBJICHHUH u pasBUTHUU HAay41HO-

WHHOBAIIMOHHOI /1eSITeJILHOCTH YHUBEPCUTETA Yepe3 CBOM HAYUYHbIE
IIKOJBI W CETeBOM  MPEACTAaBICHHOCTHIO  CBOMX  Hay4HO-
UCCIIeZIOBATENIbCKUX HH(PPACTPYKTYp, B 3aBHCHUMOCTH OT Hay4yHO-
o0Opa3oBaTeNbHOW MHCCHMM U Tpoduis
BbIIEJIUTH ciaenyiomme OCHOBHbIE BEKTOPBI HAYy4YHO-
WHHOBALIMOHHOW  /eATEJLHOCTH,  TPU3BaHHBIX  peajn30BaTh
MIPOPBIBHBIE 3314l SKOHOMHUYECKOTO0 POCTa CTPaHbl, 0a3upyeMbIX Ha
HAaYKOCMKUX TCXHOJIOTHUAX:

I ®opmupoBaHVe HHHOBALMOHHON HAaYy4YHO-00pa30BaTeJIbHOM
CHUCTeMbI, O00ecleyuBaronieil MOArOTOBKY KavyeCcTBEHHO HOBOIA
reHepauuu KBaau(puIMpPOBaHHBIX CNIENHAJUCTOB, BOCIPMUMYHMBBIX
K HWHHOBAlNUAM, TOTOBBIX CO31aBaTb M  Ppeaju30BbIBATh
HHHOBAIIUOHHBLIEC MPOEKTbBI B COOTBECTCTBHU C HpO(beCCI/IOHaJ'H)HO'
o0pa3oBaTeNbHBIM npodunaem YHHUBEpPCUTETA 1o coIuo-
TYMAHUTAPHOMY U OM3HEC-IKOHOMHMYECKOMY HaNpaBJICeHHIO.

II ®opmupoBaHne MHHOBALMOHHO-OPHEHTHPOBAHHOTO HAYYHO-
NMearoru4eckoro  KajpoBOro  pe3epBa  CHCTeMbl  BBICIIET0
o0pa3oBaHus s 0OecrieueHusl B paMKax YHUBEPCUTETCKUX HAYYHBIX
IIKOJ M HAYYHO-MCCJIeJ0BATeJbCKUX NMPUKJIAJAHBIX JadopaTopmuii
(HHAILI):

- pa3paboTKM  HAy4YHO-00pa30BaTEIbHBIX
0a3upyeMbIX MojieJieii CIIeIIHaluCTOB;

- (QopmupoBaHUS CTAHAAPTOB M TEXHOJOTHMH MOATOTOBKH
OKCIICPTOB, MCHCP’KCPOB NHHOBAIITMOHHBIX IPOCKTOB;

- pa3pabOTKH HMHHOBAIMOHHOIO KOHTEHTa O00pa3oBaHUsl C
WCIOJIb30BAHUEM MHUPOBOTO OIbITAa B MHHOBAIIMIOHHOM MEHEJKMEHTE U

YHuBEpCHUTETa MOKHO

WHHOBAIIMOHHO-
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HKCIEPTHON OLICHKHU o ousHec-
SKOHOMUYECKUM HalpaBJICHUSM,;

- IPOBEJICHUSI MCCJIeI0OBAHUI M pa3padoToK no popMUPOBaAHMIO
WHHOBALMOHHO-UH(OPMALIMOHHOM pecypcHoit 0a3bl
MHHOBAIIMOHHOW Hay4HO-00pa3zoBaTenbHO# cuctembl PK ¢ Bbixomom Ha
MUpPOBbIE HH(OPMALMOHHBIE CETU JUIsl OOeCHe4YeHUs Hay4dHO-
TEXHUYECKOr0 MH(OPMAIMOHHOIO AOCTyNa K MHUPOBBIM HCTOYHMKAM,
JUIsL CO3JIaHMsI TIEPUOINYECKUX HAayuYHO-UH(POPMALIMOHHBIX M3AaHUN Ha
A3BIKaX MUPA MPOHECCHOHATBHO-3HIMKIIONEANYECKOT0 XapaKTepa,

o0ecrieyeHys: pyKOBOJACTBA MHTEJIEKTYaJIbHO-HHHOBAIIMOHHOM
AeATEJHOCTBI0 OYyAYIIMX CHeNHAJUCTOB M Pa3padoTYMKOB II0
KpEaTUBHO-IIPOJYKTUBHONW JAEATEIBbHOCTU ISl PEAJbHOIO CEKTopa
MEXTyHapOJAHON M OTEUECTBEHHOM KOOIEpaui B cepax 3KOHOMHUKH,
HAyKH, UHAYCTPUU, TEXHOJOTUN B paMKaxX YHHBEPCUTETCKOW Hay4dHO-

COLIMO-TYMaHUTAPHBIM,

HCCJIEIOBATEILCKON UHPPACTPYKTYPbI (9KCTIepUMEHTANIbHBIE
TUIOINAKH, TabopaTopuu, OM3HEC-UHKYOATOPhI U JIp.) ¢ MapauieIbHOR
KOMMEpLHMAIU3alMel Hay4HOW MPOAYKUMHM MO 3aKa3aM Ha
HHTEVIEKTYATIbHY 0 NPOoaAYyKLHIO 110 MHHOBAIMOHHO-
TE€XHOJIOTHYECKOMY, MH(POPMALMOHHO-TIPOIPAMMHOMY, OusHec-

MpeINpPUHIMATETLCKOMY, (PMHAHCOBO-aHATHUTUYECKOMY, IPOTHO3HO-
SKOHOMHUYECKOMY, JIOKYMEHTAIIMOHHO-TIPOEKTUPOBOYHOMY U JIPYTUM
dbopmMamM  MHHOBAIMOHHO-TIPOJYKTHBHBIX  33aKa30B  YHUBEPCUTETY
peabHOrO CIEKTpa SKOHOMHMKHM M TPOU3BOJACTBA Ha BBINIOJIHEHUE
WHHOBAIIMOHHO-UCCIIEI0BATEIbCKUX MM BHEAPEHUECKUX MMPOEKTOB.

III B ¢hopmupoBanuu mozeneii HOBOH WHHOBALMOHHOW KaJpOBOM
TCHEpaIUU  CICIUAINCTOB OyyIIero, YHHBEPCUTETCKUM HAYYHBIM
IIK0JaM HEOO0XOIWMO C YYETOM MHPOBOTO OIbITa pa3padaThiBaTh
ru0kue, MHOrOQyHKUHMOHAJIbHbIC, BapPUATHBHO-CMEXKHbIE C
PBHIHOYHO-BOCTPEOOBAHHBIMHU CHenuaJbLHOCTSIMH,
MEXIUCIUTITMHAPHO-UHTEIPUPOBAHHBIE KOMIIETEHTHOCTHBIE MOJEIN
0a30BbIX CHeNHATbHOCTEN ¢ 00s3aTEIFHO-BAPUATHBHON TTOATOTOBKOM



JOTIONTHUTENBHBIX W DJICKTUBHBIX
Oy Tymmx

Minor pa3BuBaiOT

0  IIUPOKOMY  CHEKTPY
cIIelaIn3anui U1 BBIOOpaA
cneunanuctoB.O6pa3zoBaTebHble  [IPOrPaMMBbI
npogeccuoHaIbHbIe KOMITETEHIINU C BO3MOXHOCTbIO
npogeccHoHaTbHON cepTU(UKAINN OM3HEC-COOOIIECTBOM.
dopmysupoBka MINOr mpoBOUTCS HA OCHOBE 0TOOpPA MEPCIEKTUBHBIX
BapUaHTOB JUBepcUUKaK 0a30BOH CIIEUATIBLHOCTH, MOAU(UKALUI
PBIHOYHO BOCTpeOOBAaHHOM MEXTUCIUIUTMHAPHO-KOMIUIEKCHOM,
MHOTOBAapPHAHTHO-TIPUKJIIATHO-TIPOCIIUPYEMOI MOJIEIIH.

IV Ilo Bcem BhIIIeNepevYrCICHHBIM HAIIPABICHUSIM HHHOBAITMOHHON
Hay4YyHO-00pa30BaTEeIbHOM CHCTEMBI, C HEU30EKHOCThIO TpeOyromen
MEXJYHapOAHON MHTEerpanuu, NapTHEPCTBA, MNPOPECCHOHATBLHOIO
B3aWMO/ICHCTBHS, HA TIEPETHUH TIJTaH KaK B MOATOTOBKE HMHHOBAITMOHHO-
npoeCCHOHANBHBIX KAJPOB, TaK M B TMEPENOJArOTOBKE HAydHO-
MEearorMyeckux  KaJpoB  HEOOXOAMMO  OOECNe4YuTbh  HayuyHO-
UCCIIEZIOBATENIbCKYI0 M HWHHOBAallMOHHO-TIPUKIAJAHYIO  pa3paboTKy
HHOSI3bIYHO-TUAAKTHYECKOI npogeccuoHaIBLHO-
AU(pPepeHIMPOBAHHON 00y4YalolIed JUTEPaTypbl, TEXHOJIOIHMH,
MojeJieil GopMHpPOBaHMA BJAJACIOIIHX HHOCTPAHHBIMH SA3bIKAMH

CIeNNATNCTOB s MEKIYHAPOAHO-TIPO(eCcCHOHAIBLHOI0
B3aUMOJCHCTBUSL M KOPNOPAaTHBHOW  MHHOBALIMOHHOM
AesATeTbHOCTH.

Jis  peanu3auuMu 3TUX M JPyTuUX 3aJad 1o 00ecredyeHuro
CBOOOJHOTO MEXIYHAPOJHOIO HWHHOBAIIMOHHO-TIPO(ECCHOHATBHOTO

B3aUMOJICVCTBHUS HE00X0 UM LIUPOKUI CIIEKTP HAay4HO-
WCCIIEZIOBATENILCKUX ~ pa3pabOTOK  TO  OONBIIMHCTBY  CJabo
HCCIIEIOBaHHBIX HAyYHO-TEOPETUUYECKIX oOnacreit B

JHMHTBOKYJIbTYPHBIX, MEKA3BIKOBBIX W JPYIHX SI3bIKOBEIYECKHX H
AUAAKTHYCCKUX HANPABJICHUSIX HAYKH:

e B 00/1aCTM KOHTAKTHOH JIMHIBHCTUKU M MEXKKYJbTYPHOMH
KOMMYHUKAIIUH;
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® B TeOpPHHU U NPUKJIATHBIX pa3padoTKaxX COUMOJINHIBUCTUKH U
KOTHUTOJIOTHH;

® B OCHOBONOJIATAIOIIMX TeOPUAX KOMMYHHMKATHBHOH U
NParMaJJMHIBUCTUKHU, UX MPUKJIATHBIX (popMax peannzanum;

e 10 cneuuduke AUCKYPCHMBHOH JUHIBHCTHKH, CTPYKTYPHO-
JOTHYEeCKHX W  KOMIIO3MIHOHHBLIX Pa3jMYUAX OTpPacjeBbIX
AUCKYPCOB;

® TeOpMH Ppe4YeBOro BO3AelicTBHA M HX Y4€T B Kpocc-
KYJbTYPHBIX B3aUMO/IeiiCTBUSIX H T.1.

Ha ocHoBe 1eneneTepMUHUPOBAHHBIX HAayYHO-HCCIIEA0BATEIbCKUX
pa3paboTOK HEOOXOAMMO BBINOJHEHHE NPHUKIAJHBIX HCCIEA0BAHUM
COTPYJHUKAMU HAYYHBIX HIKOJI COL[MO-TYMaHUTapHOI'O HalpaBJiIEHUs,
TakMX Kak, pa3padOTKM Hay4YHO-OOOCHOBAHHBIX JIUAAKTHUECKHX

MaTCpHaIoB 10 IIOATrOTOBKEC MCIKAYHAPOIHO-OPUCHTUPOBAHHBIX
CIICIaJIuCToOB Io Ka)KﬂOﬁ HHHOBaHHOHHOﬁ oTpaciu 4
MCXKIYHApOAHOT O B3aI/IMOIIeI>'ICTBI/ISI, onupasiCb Ha COBPCMCHHBIC

JNOCTHKEHHUSI B TEOPUU U TPAKTUKE HHO(DUIOIOTHH, JIMHIBUCTHKE,
MHOS3BIYHOM 00pa30BaHHHU, a UMEHHO AHAJMUTHKOB, NepPeBOIYHKOB,
MEXKIYHAPOAHUKOB,  JKCIEPTOB-PErHOHOBE/I0B, NpaBoOBE10B-
MEKIYHAPOAHHKOB, CHeLHANCTOB no MEKAYHAPOAHOMY
MApPKETHHIY, YIPABJICHUIO, IATEHTHOMY IpaBy, JOIHUCTHKE,
MEKIYHAPOIHOM TOPIroBJIe " NpeANpPHHAMATEIbCTBY,
MEXKIYHAPOAHOMY TYPH3MY,MHHOBAIIHOHHOMY IIPOECKTHPOBAHUIO,
10 OLIEHKE MOTEHUMAJIbHBIX PUCKOB B (PHHAHCOBBIX HHCTUTYTAX, IO
PHCK-MEHEeIKMEeHTY, no OpraHM3alnHuH BEHYYPHOI'0
(punancupoBaHus u aAp.

CrnenoBarenbHO, AaKTyaJdbHOCTh IIEPEOPUEHTALMM JESITEIBHOCTH
HAYYHBIX LIKOJI YHHBEPCUTETOB HA HMHHOBAI[MOHHYIO HAIIPABJIEHHOCTh
[0 pEalu3alid CTPATETUYECKUX HWHAYCTPHAIbHO-NHHOBAIIMOHHBIX
3agau PK, mocraBneHHBIX nepea CUCTEMOW HAayKd MU 0Opa3oBaHMA,
Tpedyer Oonee LeJIe e TEPMUHUPOBAHHON IIPOrpaMMHOMN



HaIlpaBJICHHOCTH Hay4YHO-UCCIIEN0BATEIIbCKON NeATEIbHOCTH
VYHusBepcurera.
CoOOTBETCTBEHHO, HAay4YHO-MHHOBALIMOHHAs [JEATECIBHOCTh BY3a

CTAHOBMTCH JKU3HEHHO Ba’KHOH OCHOBOWM, NPEAONPENEIAIOLIEH €€
KOHKYPEHTOCIIOCOOHOCTh M COOTBETCTBUE COBPEMEHHBIM TPEOOBAHUSIM
B oOecrieueHuun HayYHO-MHHOBAIIMOHHOI'O IIOTCHIHMAJIa KaApOB, IIPU
KOTOpOM 3¢ (EKTUBHOCTh HAYYHOU I€ATEIbHOCTH By3a OLIEHUBAETCS €ro
Hay4YHO-MHHOBAIMOHHOHN MPOAyKIHEH, 00ecreunBaromiel moTpedGHoCTH
ppIHKa B  IPOPBIBHBIX  pEHICHUAX, HPOEKTHBIX  HapalboTKax,
WHTEJUICKTyJIbHOU MPOAYKIUH. C 1eJIbI0 YCKOPEHHOM IEPEOPUEHTAIINN
Ha COBpPEMEHHbIE Hay4YHO-MHHOBALIMOHHBIE IPOOJIEMBbI HCCIEI0BaHUSA,
HAy4YHbIe HIKOJIbI YHUBEPCUTETA TOTOBST CTPATETUYECKUE IIJIAHBI —
nporpaMmabl I/ICCJICI[OBaTeHBCKO-HpHKHaHHOﬁ JACATCIIBHOCTHU Ka)K}IOﬁ
LIKOJIBI C 00s3aTeNIbHBIM yKa3aHHEM pe3YyJbTaTUBHOW MPOAYKLUHU C
o0ecriedyeHHeM WX TapajuiebHOW KoMMepluanu3auuu. [lnanbr-
MIPOrpaMMBbI TPOXOASAT YEPE3 SKCIEPTHYIO OLICHKY U MPECTABISAIOTCS Ha

yrBepxkaeHue  YueHoro Coera yHuBepcuteta. C  ydeTom
MPEBAIUPYIOIIETO COLMO-TYMAHUTAPHOTO HanpaBJeHUs
AeSITeIbHOCTH YHHMBEPCHTETA, MHHOBAlIMOHHBIE Hay4HO-

HUCCIICAOBATCILCKUEC TIPOCKTHI IMPEABAPUTCIIBHO OIPCACIIAOTCA Ha
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CTeNeHb BOCTPEOOBAaHHOCTH, c(epy 3ampoca, BOZMOKHBIX 3aKa3UHKOB
HAa HAYYHO-TIPUKJIAJHYIO MPOAYKLHIO, Tpynmna pa3pabOTUUKOB I10
BHEApEHUIO M T.n. OTBETCTBEHHBIMH 3a IIOATOTOBKY IpPOrpaMm
OIPEIENIAIOTCS COOTBETCTBYIOLIME Kaepbl yHUBEpCUTETA.

OueHka  J€ATENIBHOCTH  HAYYHBIX  WIKOJ, KpUTEpUalIbHas
OLICHOYHAs IIKaja JJi1 ONpENeNeHHUs peUTHUHra LIKOJIbI, YYeT
BBINOJIHEHHS TAKTUYECKUX T'O/I0BBIX IUIAHOB ISl ONPE/IETICHUS CTEEHN
3P HEKTUBHOCTH JEATEIBHOCTH KAXKAOH IIKOJIBI pa3padaTbiBaeTcss W
NpeACTAB/ISACTCH YNpaBJeHHeM 10 Hay4YHO-HCCJIeA0BATE]IbCKOM
AeATeJIbHOCTH YHUBEPCUTETA B CEHTIOpE KaX10T0 roja.



Ilnan-nmporpaMmma HAy4YHO-MCCJIEI0BATEIbCKOM HHHOBAIIMOHHO-IPUKJIaAHOI ko1 (HUUIILI)
«MoaepHu3anus COUMOIKOHOMHMKHU M COBPEMEHHbIE T€0IKOHOMUYECKHE TeHICHIIM I

HHUUIII Ne4 <MOJEPHU3ALIINUA COLTMOOKOHOMUKHN U COBPEMEHHBIE
I'EOOKOHOMMWYECKHUE TEHAEHIIUN»

¥ 4

HMUILJI | -Pa3zBuTne KOHKYpEHTHOM
HMUILJ 11 - CoBpemeHnHbIe

Cpelbl U DKOHOMHUYECKUM .
HOBAIlMU U TPEH/bI B TYPUCTCKON

nparmatu3M. CoBpeMEHHBIE

VHJYCTPUH U TOCTEIIPUUMCTBA
TEHJICHLIUM PA3BUTHUs YIIPABJICHHUS

| !

[IpoekTHBIit ouc:

[IpoexTHbIN oduc:

HNuoba3upyemblii cepBuC
busnec - ynpasjienue
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HUUIIIT Ne4  «MoaepHu3auusi  COHNMOIKOHOMHUKH |
COBpPeMEHHbIe T€0IKOHOMUYeCKUEe TeHIeHIIUI

HUILJI | Pa3BuTHE KOHKYPEHTHOI Cpebl H SKOHOMHUYeCKHii
nparmatu3Mm. CoBpeMeHHbIe TeHICeHIIUH PA3BUTHS YIIPABJICHHSA

ean uccaenoBanmsi:

[Tpoananu3upoBaTh NpoOIEeMbl MPEANPUHUMATEIBCTBA KAK OHOM
U3 KOHKPETHBIX (OpM TMposBIIEHUsT OOIIECTBEHHBIX OTHOIICHUH,
CHOCOOCTBYIOIIMX  IOBBIIIEHUIO  MaTE€pPUAIBHOTO U JTyXOBHOTO
MOTEeHIIMajga OOIecTBa, CO3JAOMIMX OJaronpUATHYI TIOYBY JJIs
MPAKTUYECKOW pealn3alud CIOCOOHOCTEH U TaJlaHTOB Ka)J0ro
WHAWBUAA, COXPAHEHHWIO HAlMOHAJIBHOTO JlyXa W HalMOHAJIbHON
TOPJOCTH.

Oxuaemble pe3yJbTaThl:

B pe3ynbrare uccienoBaHuii, OCyHUIECTBIECHHBIX B paMKaX JIaHHOM
HUIJI, Gynet pa3paboTaHsbI:

1) VYuyeGHoe mocobwue.

2) BHyTpUBY30BCKHII HHHIIHATHBHBIIN TPOEKT.

3) Temaruka QUIUIOMHBIX TPOCKTOB U MaruCTEPCKUX JAMCCEPTAIHIA

B cooTBeTCTBUU ¢ TemaTuko HUTLJI 1.

®ynxuun HUTLJL:
- OCYIIECTBISITh HAy4YHBIE HCCIEIOBAHUSA aKTyaJbHBIX NpoOIeM U
OCHOBHBIX HanpasneHuil [Ipeqnprunumarenscrsa B PK;
- TMPOBECTH KOMILUIEKCHO-3KOHOMUYECKHN  aHau3
cyOBbekTOB npeanpuHuMarensctsa B PK;
- OCYILLIECTBIIATH MyOJUKAIIUIO HAYYHBIX CTAaTEeH U CIIPaBOYHBIX U3JaHUM
110 TEME UCCIIEI0BAHMS;

ACATCIIbHOCTH

- 3apETUCTPUPOBATh UHUIIMATUBHBIN MIPOEKT MO NPEANPUHUMATEIBCTBY
B PK B HUT'HTD (mapt 2023 1);
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- pa3paborars YMK nucnuminH, Moayseid u MaiiHOpoB OakaaBpuara
mo OIl «Mexnynapoausii OuszHecy u  OIl  «MenemxmeHT U
MapKEeTUHI»;

- TOJArOTOBUTH yueOHble TOCOOMS 1O JUCHMIUIMHAM,
OCBEIIAIOIIMM OCHOBHBIE POOJIEeMbI TpearnpruHuMaTenscTBa B PK,
U3 HUX OJHO yuyeOHOe ocoOue Ha aHIIMICKOM S3BIKE;

- coBepuleHCTBOBaTh OOpa3oBaTebHbIE [POrPAMMBI

OakanaBpuata mo OIl «MexayHapoaHblii OusHec» H

TUISE
ol
«MeHeKMEHT U MapKETUHI», U MarucTpaTyphl 110 HAIPABICHUIO
«bu3HEC U yIIpaBICHUE.

HMUILJ |1 CoBpeMeHHBIe HOBALlMH M TPEHAbI B TYPHCTCKOM
HHAYCTPHMH U FOCTENPHUUMCTBA

ean nccaenoBanmsi:

HUIIJI kak BHenpeHYECKast U HAYYHO-HCCIIEN0BATEIbCKAs
CcTpyKTypa Kadeap «MeHemKkMeHTa MEXIYHAPOIHOTO TypU3May H
«MeHemKMeHTa TOCTENPUUMCTBA», PYHKIIMOHUPYET IS
obecreyeHns eJMHCTBA OpraHu3alul 00pa3oBaTeNbHOM,
HCCIIEIOBATENIbCKOW, HAYYHOM Y MHHOBALIMOHHOW JIEITEILHOCTH Ha
BCEX ATarnax U CTAIUSAX MOJTOTOBKHU BBIMTYCKHUKOB, 00YYaIOIIUXCS
1o HanpasieHusM « Typuszm» u «PecTopaHHOE 1€710 TOCTUHUYHBIN
Ou3HECY.

Ilenp uccnemoBaHus.

- obecrieueHue GyHKITMOHUPOBAHUE COBPEMEHHON MHHOBAIIMOHHON
Mozenu o0Opa3oBaHUS, OCHOBAHHOM Ha BHEIPEHMHU CHCTEMHO-
[[EJIeBO MHTETPUPOBAHHOCTH TpUAIbl «Hayka — oOpa3oBaHHE -
MIPOU3BOJICTBOY;

- PYKOBOJICTBO MAarucCTpaHTaMH M CTyJACHTaMH B paMKaxX Hay4HO-
HCCIIEAOBATEIIbCKON MPAKTHYECKOW J1abopaToOpuH, IMOATOTOBKA



JOKJIaJ0B M MYJbTUMEIUUHBIX MpPE3EHTAlui M0 TeMaTUKaM
WCCIeOBaHUM,  MyOJHMKalys  TE3WCOB IO  pe3yJibTaraM
HCCIIEJOBAHMIA;

- KOMMEpLMaIu3alus pe3ysbTaTOB HAayYHO-HCCIEA0BATEIbCKON

JESITEIbHOCTH JJa0OPATOPUH.

O:xuaemMble pe3yJibTaThl:

B pesynbrare uccienoBaHuii, OCYIIECTBICHHBIX B paMKax JaHHOU
HUIUI, Oyner pa3paboTaH KOMIUIEKC TEOPETHYECKUX U IPAKTHKO-
npopecCHOHANBHBIX ~ MPOOJIeM,  CBSI3aHHBIX €  HM3yYeHHEM U
OIpE/ICIEHUEM COBPEMEHHBIX TPEHJOB pa3pabOTKM MHHOBALMOHHOM-
IIPUKIJIAHOM OCHOBBI Pa3BUTUS UHAYCTPUM TypHU3Ma U TOCTEIIPUUMCTBA
B COBPEMEHHOM KOHKYPEHTHOM pBbIHKE, OYIyT M3Y4YEeHbl OCHOBHBIC
HaIPaBJICHUSI COBPEMEHHBIX UCCIIET0BAaHUN MEXIyHApOAHBIX MOJENIeH
YOpaBJIEHUS. Typ- U OTEJIbHBIM OH3HECOM M, TakuM oO0Opa3om,
MOJlyYeHHbIE HOBbIE 3HAHMSA, XapaKTEpU3yIOIIHEe OCOOEHHOCTH
COBPEMEHHBIX TEHIECHIMH TYPUCTCKOTO M TOCTUHUYHO-PECTOPAHHOTO
OusHeca.

®ynxnun HUILJIT:

- OCYILECTBJISATh HAy4YHBIE HUCCIIEJOBAHUS aKTyallbHBIX IPOOJIEM U
OCHOBHBIX HAalPaBJIEHUI COBPEMEHHBIX UCCIIEJOBAHUSI HHHOBALMOHHOMN
Mojienu Ou3Hec-00pa3oBaHus B cepe Typru3Ma U TOCTETIPUUMCTBA;
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- dbopmupoBaHue npohecCHOHATBLHBIX KOMITETeHIINH
oOydJaronumxcsi, yAOBIETBOPSIOMNUX TpeOoBaHus paboTomareneii B
cdepe rocTenpuuMCTBa U TYpU3Ma;

- pa3paboTKa M OCYLIECTBICHHE COBMECTHBIX HPHUKIAIHBIX
IIPOEKTOB C NPEANPUITUSIMHU UHAYCTPUU TOCTENPUUMCTBA U TYpHU3Ma,
OpraHaMH yNnpaBJICHUs TYPU3MOM;

- OCYUIECTBJISATh aHAJINW3 U AKTyaJIU3allMI0 COBPEMEHHON Hay4HO-
HCCIIEIOBATEIBCKON HaIIPaBJIEHHOCTH " NEPCIIEKTUBHOCTH,
npeJUlaraeéMbIX  BBIMyCKarolmled Kadeapoil TeMaTHK MarucTepCKHX
JYiCCepTalMil U BBITYCKHBIX 0aKaJaBpCKUX JUILIOMHBIX IPOEKTOB;

- OCYUIECTBJIATH MyOJIMKAlMIO HAayYHBIX CTaTe€ll M METOIUYECKHUX
PEKOMEHIALINNU IO TEME UCCIIEOBAHNS;

- paspaborarb YMK nuciuruiiH, Moayied W MaiHOpPOB
6axanaBpuata u maructpatypsl o OIl « Typuszm» u «Pecropannoe aeno
Y TOCTUHUYHBINA OU3HECY;

- MIOATOTOBUTH y4e€OHbIE TOCOOUS MO TUCIUIUIMHAM, OCBEIIAIONIIM
OCHOBHBIE ITPOOJIEMBI PAa3BUTHS UHAYCTPUH TypU3Ma U TOCTETIPUUMCTBA
C YYETOM COBPEMEHHBIX HOBAILIUU U TPEHIOB.
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BU3HEC-OKOHOMMNYECKOE HAITPABJIEHUE

HUUITI Ne4 <MOAEPHU3ALINA COHUOIKOHOMUKHN U COBPEMEHHBIE 'EOOKOHOMHNYECKHUE

TEHAEHIIUN»

HUILI | PA3BUTUE KOHKYPEHTHOM CPEJbI U SKOHOMUWYECKHN IIPATMATH3M. COBPEMEHHBIE

TEHAEHIIUU PA3BUTHUS YIIPABJIEHUSA

Ba3oBble 00BEKTHI HUCCICIOBAaHU.

[Ipuknagneie 3a1aun

- MexayHapoaHbie OU3HEC-CTPYKTYPBI, HAIIMOHAILHEIC, COBMECTHBIC U 3apYOCIKHBIE CYObEKTHI
Ou3Heca.

- IPUMCHUTHb TCOPECTUUCCKHUEC U MCTOAUYCCKNEC 3HAHHUA B oOiactu HHTCPpHAIIMOHAJIN3alluH 6H3Heca B
YCIIOBUSIX TI100AIM3allMd MUPOBOIM SKOHOMUKHU U MEXKTyHAPOIHON KOHKYPEHIIHH;

- 03HAKOMHTHCS C MPOOJIEMaMu COBPEMEHHOT'O MEXKIYHApPOJHOr0 OH3HEca, ¢ OCOOEHHOCTSIMU €ro
KOHKYPEHTHOM, 5KOHOMHUKO-TIPAaBOBOM, PUHAHCOBOM M COLMATBHO-KYJIBTYPHON CPEMbI, C MOJIEISIMHU
U crioco0aMu BeJleHUs OM3Heca Ha MEXIyHAPOIHOM apeHe;

- copMHUpOBaTh MPAKTHUECKHE HABBIKU C MCIIOJIB30BAHMEM MEXKIYHApPOJHOTO OIBbITa BEICHUS
Ou3Heca.

Benymue Hay4YHO-HMCCIIeI0BATENbCKHE | (DOPMUPOBAHME IEJIOCTHOM CHUCTEMbl SKOHOMHYECKOTO MBIIUICHHS MW 3HaHUH B 00JIaCTH

HampaBlieHUsi,  MpobOjeMaTHKa  HAYYHOW | MEXKIYHapOJHOro OM3Heca, pa3BUTHE HEOOXOIMMBIX HABBIKOB W KOMIIETEHLUH, MO3BOJISIFOIINX

LIKOJIBI ¢ (PEeKTUBHO  OLEHMBATh BO3MOXKHOCTH  BEAEHUS OM3HEca, a TaKKe U3yueHHEe OCHOB
(YyHKIMOHUPOBAHUS M MEPCIEKTUB MEXIYHAapOJHOro OM3HEcCa ¢ y4eTOM BaKHEWIINX (PakTOpOB U
COBPEMEHHBIX TEHICHUUI pa3BUTHS SKOHOMUKHU B YCIOBUSX TTI00ANM3aLINH.

Hay4no-nccnenoBarenbckue U | BHYTpHUBY30BCKHIl HHUIIUATHBHBIN MPOEKT:

MHHOBALIMOHHO-TIPUKJIAIHbIC poeKThl, | «TpeHapl MexyHapoaHOTro Ou3Heca»

pa3pabOTKU(OTBETCTBEHHBIC IOAPA3ICICHHUS,
HayYHbIE  PYKOBOJIUTCIIA, HAUMCHOBAHHS
IIPOEKTOB)

HAYYHBII PYKOBOIUTENb: K.3.H., PhD, mpodeccop Capuena XK.1.
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Cpoku UCTIOTHEHUS Pa3paboTOK
HUWUAIIIII

- JTAarbl

- IIPOMEKYTOYHBIE PE3YJIHTATHI
- ¢popmar

NPOAYKIUN

I1-111 xBapTan 2023 roga: KOMILIEKCHas IPOBEpKa rOTOBHOCTH IiaHa-miporpamm o HUITy 1.

IV xBapran 2024 r. skcrepTu3a IUIAHOBBIX HCCIIEIOBAaHUN M MHTEJUIEKTYaJIbHOW MPOIYKLUUHU IO
HUWMIIII Ned4 n ero HAIJIam.

VYy4eOHble mocoous

2023-2027 rr.

Pa3pabotka u BHeApeHue B 00pa3oBaTeabHbIi mpolecc yueonoro nocodus «lIpeanprunumarenbekas
JESTEIIbHOCTHY Ha Ka3aXCKOM, PYCCKOM M aHTJIMHCKOM sI3bIKaxX ¢ mpucBoeHueM rpuda YMO PYMC.

[lyOnukanus crareid mo mpoOiiemMam pa3BUTUS U (YHKIMOHUPOBAHUS MPEANPUHUMATEIBCKOM
NesITeIbHOCTH, YIPABJIEHHUS B LIEJIOM U ITyTH IOBBILIEHHUsI KOHKYpeHTociocooHocty B PK 1 MupoBoit
onbIT (2023-2027rT.).

HayuHo-nipukitanHoOil BHEAPEHYECKUI
pe3ynbTar:
- ¢opMaT MpoayKTa;
- YPOBEHb U KaueCTBO;
- BO3MOXKHAsi KOMMEpIUaIU3aLns
ITpoaykumu

Buenpenue pe3ynbraToB B y4eOHBIH Mpoliecc Mo AUCUUIINHAM « MexXTyHapoaHbIi Ou3Hec» U
«OCHOBBI 5KOHOMMKH U NPEATIPUHUMATEIBCTBAY.

HUILI || COBPEMEHHBIE HOBAIIMY U TPEH/IbI B TYPUCTCKOM WHAYCTPUHA U TOCTEIPUMMCTBA

Ba3oBble 00BEKTHI HUCCICIOBAaHU.

[Ipuknagneie 3a1aun

- ipo1iecchl (PYHKIIMOHUPOBAHUS COBPEMEHHON MHHOBAIIMOHHOW MOJIeNIn OU3Hec-00pa3oBaHus B
cdepe Typu3Ma U roCTEIPUUMCTBA, OCHOBAHHOW Ha BHEJPEHUH CUCTEMHO-IICIICBOM
WHTETPUPOBAHHOCTH TPHUAIIBI «HAYKAa — 00pa30BaHUE - IIPOU3BOJICTBOY;

- IPEIIPHUATHS ¥ OPTaHU3aIMH cepbl HHAYCTPUU TOCTENPUUMCTBA U TYPU3MA.

- opMupoBanue NpoPecCHOHATBHBIX KOMIIETEHIIUN 00yJarONUXCs, YI0BICTBOPSIOIINX
TpeboBaHus paboTonaresneii B chepe TOCTEIPUUMCTBA U TypHU3Ma;

- pa3paboTKa M OCYIIECTBICHUE COBMECTHBIX MPUKIATHBIX IPOEKTOB C MPEANPHUATUAMU UHYCTPUU
TOCTETPUMMCTBA M TypU3Ma, OpTraHaMH YIIPABICHHS TYPHU3MOM;

- KOMMCpUIHaJIM3alnus pe3yjabTaToOB HaquO-I/ICCHCHOBaTCHBCKOﬁ ACATCIIBHOCTH.
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Benymme Hay4YHO-HUCCIIEI0BATEIIbCKIE

Crparernueckue BEKTOPbl pPa3BUTUS Typu3Ma M HMHAYCTPUM TOCTENPUMMCTBA B YCIOBUSX

HaNpaBJICHUs,  [poOJeMaThKa  HAy4YHOH | TypOYJIEHTHOCTH 3KOHOMUYECKHX IPOLIECCOB.
LIKOJIBI HudpoBuzanus BHyTpPEHHEro0 TypH3Ma KaK MHCTPYMEHT IOBBIIIEHHS KOHKYPEHTOYCTOMYMBOCTH
TYPUCTCKOM I€CTUHALIMH.
WuTepHeT-TexHOIOrMM B cdepe Typu3Ma U TOCTEIPUMMCTBA B KOHTEKCTE IMPOOJIEM OCBOEHMS
npoeCCHOHATEHBIX KOMIETEHIIUH.
PecTtopanHblii 6M3HEC, €r0 MHHOBALMOHHOE YIIPABICHHE U MAPKETHHIOBBIH MTOIXO/.
bpennuHr nectuHanuMi Kak crparerus pasBuThs TypusMa B Kazaxcrane.
[MudpoBble MapKETUHIOBBIE TEXHOJIOTUHU AJIS1 YBEIMUYCHUS IIPOAAXK B TYpPUCTCKOM OH3HEcCe.
[IepcriekTHBHBIE HANPABIICHUSI Pa3BUTHUSA JOCTYIIHOIO Typusma B PK.
Pa3paboTka cucTeM 1o MOBBIILIEHUIO JIOSIIBHOCTH KIIMEHTOB B CEKTOPE PECTOPAHHOIO OM3HECA.
MapkeTuHroBelii  moaxon K (opmupoBanuio 3((HeKTUBHOrO OpeHIa CaKpaIbHBIX OOBEKTOB
TYPUCTCKUX JE€CTUHALI.
dopmupoBanue 3(pPeKTUBHON MOIETH PETHOHAIBHOTO TYPUCTCKOTO KJIacTepa Ha OCHOBE U3yUCHHS
PEKPEALMOHHBIX PECYPCOB U KYJIBTYPHOT'O HACIIEINS.
HayuHo-nccnenoBaTennbekme u | BuyrpuBy3oBckuii npoekr: «[Ipobiembl 1 mepcreKTUBbI pa3BUTUS BHYTPEHHEro Typusma B PK» -
WHHOBAllMUOHHO-TIPUKJIATHbIE HPOEKTHI, | Hayuy.pykoBoauTens: Kanran6aes H.A., x.3.H., nmpodeccop

pa3pabOTKU(OTBETCTBEHHBIC MOAPA3ICIICHNUS,
Hay‘-IHBIC pyKOBOI[I/ITeJ'II/I, HANMCHOBAHHUA
MIPOEKTOB)

BuyTpuBy30Bckuii mpoekT: «Pa3paboTka KOMIIETEHTHOCTHOM
YIPaBJICHUIO KAU€CTBOM B OTEIHLHOM OU3HECE

Hay4.pyKOBOAUTEIh: AWTKaHOBa A.D., K.3.H., IOIIEHT

MOJCIHN CIOCOUuaJInuCTa II0

Cpoxku ucnonHeHus pa3paboToK
HUUIIII

- ATaIbl

- IPOMEKYTOYHBIE PE3yIbTATHI
- (hopmat

HPOIYKIHU

YuebHbIe mocoous:

- «aaycTpus rocrenpuuMcTBa», OKTI0ph 20231T;

- «Typusmaeri mapkeTunr», mait 2023r;

- «PecTopannblii MapkeTUHT», MapT 2024r;

- «Typusmperi >xob6anapab! 6ackapy», HosiOpb 2025t

- «['oCTUHUYHBIN MEHEIHKMEHT», MapT 2026r;

- «bpenauHT TypUCTCKHX JeCTHHALMI, HOSIOph 2026r.

Hy6amxanus IIIC B u3naHusIx ¢ BEICOKUM UMIAKT-(akTopoM, 2023-2027r.1.
Hay4Hble IPoeKThl MATHCTPAHTOB C O(POPMIIEHUEM U 3aIIUTON NMPOEKTOB (Hay4yHasi MPOTYKIMS B
ony0ankoBaHHOM ¢opmare), 2023-2027r.1.
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HayuHo-nipukinaaHoi BHEAPEHYECKUI
pe3yJbTar:
- (hopmat mpoaykra;
- YPOBEHb U KaueCTBO;
- BO3MOKHAsi KOMMeEpLUaIU3alus
MPOAYKIIMHI

KoHuenmus npoaBrkeHus yciayr ¥ NPOAYKLIUN BHYTPEHHETO TYpU3Ma Ha OCHOBE MAPKETUHIOBBIX
UGPOBBIX TEXHOJIOTUH.

Moens KOMIETeHIINN CIISIHAIMCTA 110 OTeIbHOMY OU3HECY.

Buenpenue B 06pazoBaTeNbHbIN Mpoliecc yueOHbIe OCOOHS U METOIMYECKUE pa3padOTKH;

- JIekuMoHHBIN KypC;

- [IpoGieMHO-TIpUKIIAAHON MTPAKTHUECKHI OJIOK B (hopmaTe KelC-TeXHOIOTHA.

CraThu B pEUTHHIOBBIX XypHaJIaX, HHACKcUpyeMbix B Scopus u Web of Science.

Pa3paboTku 1 mpuKIaIHBIE TPOEKTHl MATUCTEPCKUX AUCCEPTAIIHA.
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KA3AXCKHI YHUBEPCUTET MEXIYHAPOJHBIX OTHOIIEHUI 1 MUPOBBIX SA3bIKOB um. ABBLJIAY XAHA

I1l. TemaTuka miiana-nporpaMMbl
HAYYHO-AMCCEPTANMUOHHBIX UCCACIOBAHUNC NPUKIATHON NPOAYKIIUEH
HHUIIO xommiiekca mo mo 0M3HeC-3KOHOMUYECKOMY HANPABJICHUIO
HUMUIIII 4 «MoaepHU3anusa COMMOIKOHOMUKH U
COBPEMEHHbIC €0IKOHOMMYECKUE TEHACHIIMM»

Aamartsbl, 2023 1.



HUILTI | «PA3BUTUE KOHKYPEHTHOM CPEJbI M

3KOHOMMYECKHUI MPATMATH3M. COBPEMEHHBIE

TEHAEHLIUU PA3SBUTUSA YIIPABJIEHUS»

1. IToBrIIEHNE KOHKypeHTOCHOCO6HOCTI/I KOMIIAaHMKM Ha MHPOBBIX

2.

10.

11.

12.
13.

PBIHKaX TOBAPOB U YCIYT.

Pexum caHKIMii B COBPEMEHHOM MEKyHAPOJTHOM OM3HECE U €To
BIIMSTHUE HA OTPAC/Ib UM KOMIIAHUIO 110 BBIOOPY CTYZEHTA.
DKOHOMHUYECKUH POCT U MPOOJIEMBI SKOJIOTHH B MEXAYHAPOTHOM
ousHece.

KnactepHsie KaK daxTop pa3BUTHA
IPEeIPUHUMATEIbCKUX CTPYKTYp B YCIOBUSAX TJo0anu3anuu
HKOHOMHUKH.

MesxayHapoiHas HHTErpalus OM3Heca: YKOHOMHKA U YIIPaBIeHHUE
MEXTyHApOAHBIMH 00BeTMHEHUSIMU OPTaHU3AIIHH.

Bonpocs connanbHON OTBETCTBEHHOCTH OM3HECA: CPaBHUTENIbHBIIN
aHaJIM3 MOAXO0JI0B Pa3HbIX CTPaH.

Co3nanue MOTPEeOUTENBCKOM IIEHHOCTH TPU  BBIXOJE
MEXyHapOAHBIN PHIHOK (Ha MpUMEpEe KOMIIAHUM WIJIM OTPACIH I10
BBIOODPY CTYJEHTA).

®opMbI 1 MEXaHU3MBI T'OCYJaPCTBEHHOTO MPEANPUHIMATEIbCTBA!
MEX/1yHapOAHbIHN OIBIT U €ro ucrnoias3oBanue B PK.

oOpa3oBaHUs

Ha

PasButre conuanbHOro NpearpuHUMaTEIbCTBA: MEXKYHAPOAHBIN
OIBIT U €ro ucnonb3zoBanue B PK.

CoBepiieHCTBOBaHHE UH(PACTPYKTYPHI  MOJJICPKKH MAJIOTO U
cpenHero Ou3Heca: MK TyHAPOIHBIHN OIIBIT M €r0 HCHoib3oBaHue B PK.
CpaBHUTENBHBIN aHAU3 MEXKIYHApOJHBIX CTPAaTEeruil KOMIAHUN
Ha pbIHKE CTPaHBI [0 BBIOOPY CTYyIEHTA.

HunoBanionHbie GopMbl MEXTyHAPOIHOTO OHU3HECA.

CrniocoObl BbIXO/Ia M OCOOCHHOCTHU JIEATEIIBHOCTH Ka3aXCTaHCKUX
NPENPUSTHIA Ha 3apyOeKHBIX PhIHKAX.
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14.

15.
16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

27.
28.

29.

30.

WNudpactpykTypa A MHHOBALMOHHOTO MPEINPHHUMATEILCTBA!
MHPOBOM OIBIT U Ka3aXCTAHCKAS AEHCTBUTEIBHOCTD.

Crparerus ¢hpaH4aii3uHra B MEXIyHapOTHOM OU3HECE.

Ponp 1 MecTo ManbiX ¥ cpeaHUX KOMIIAHUM B MEXIYHapOJIHOM
ousHece.

KagectBenHpli  aHamms
pELIeHUI Ha IPEAIPUATUH.
MotuBanusi Tpyda TmepcoHana Kak ¢aktop 3PPEeKTUBHOTO
MCHEKMCHTA.

O} PexkTUBHOCTh MPUHATHS PEIIEHWH Ha pa3HbIX YPOBHSIX

3(¢(EeKTUBHOCTH  yNpPaBICHUYECKHUX

YIIPaBJICHUS] MOJIEJIEH OPraHU3AIMOHHOTO MTOBEICHUS.
CoBepIlIeHCTBOBaHUE KOPIOPATUBHOM KYIBTYphl Kak (hakTop
pocTa KOHKYPEHTOCTIOCOOHOCTH OpraHu3aIiH.

D hEeKTUBHOCTh NEATEIBHOCTH MEXIYHAPOJHBIX KOMIAHUN B
Kazaxcrane.

[lepcrieKTHBBI Ka3aXCTaHKO—KUTAWCKUX BHEIIHEIKOHOMUYECKHUX
CBSI3EH.

I[Iytn  mOBBINIEHWS  WHBECTHIIMOHHOW  TPHUBJICKATEIHLHOCTH
PEIITPUSITUS.
AHann3 JKOHOMUYECKOW A(h(HEKTHBHOCTH MPOU3BOICTBEHHO-

XO35MCTBEHHOU J€ATEIbHOCTH MPEIITPUATHS.

[lyty moBbIlIEHUS PEHTA0ENbHOCTH MpPEeANnpHUsATHs (Ha IpuMepe
MIPEANPHUSATHS ).

Ananu3 (UHAHCOBOM COCTOSHHSI NPEANPUATHS B YCIOBHUSIX
KpHU3uca.

OrneHka 5JKOHOMUYECKOT0 MOTEHIMANA IPEIPUATHUS.

AHanmnu3  SKOHOMHUYECKOW  3(G(EKTUBHOCTH  MapPKETHHTOBOM
JESITETBHOCTH TIPS IIPUSTHSL.
AHTUKpU3HCHAs TOJUTUKA NPEINPHUITHS: aHaIU3 U IYyTH

COBEPIIICHCTBOBAHMUSI.
[TyTu moBeILIEHUS KaUeCTBA MPOIYKIIUN HA MTPEANPUATHH.



31.

32.

33.
34.

35.

36.
37.

38.
30.
40.
41.
42.

43.
44,

45.

46.

47.

48.

Amnamus (bHHaHCOBOFO COCTOAHHA n JOCTHIKCHHUA

YCTOMYHUBOCTH NPEAIPUATHS.

Iy TH

[TnarexxecnocoOHOCTh M JIMKBUJIHOCTh HPEANPHUATHN M IMYTH HX
YKPEIUICHUS.

[Tytu npenoTBpailieHus: 0aHKPOTCTBA MPEATIPUATHSL.
OKOHOMHYECKasi OlLeHKa Ou3Heca B YCJIOBHMSIX COBPEMEHHOU
PBIHOYHOM 3KOHOMHUKH.

[IpennpuHUMaTeNbCKU PUCK HAa NPEANPUATHH M IYTH €ro
CHIDKEHHUSL.

dopMHUpoOBaHUE SKOHOMUYECKON CTpAaTEeruu pa3BUTUS (PUPMBI.
[Tytu noBbiueHuss SPPEKTUBHOCTH  MpeAlPUHUMATEIbCKON
JESITEIbHOCTH MPEIPUATHSL.

CoBepieHCTBOBaHHE JJOTUCTUKU Ha MPEATNPUATHH.
CogepieHCTBOBaHHE OM3HEC-TUIAHUPOBAHMS HA TIPEITPUSITHH.
dopmupoBaHe (PUHAHCOBBIX PE3yJIbTATOB KOMITAHUH.

CoBepLIEHCTBOBAaHME CHCTEMBl CTUMYJIUPOBAaHHA  TpyAa Ha
IPEATNPUATHH.

IleHoBass  mOJMTHKA  TNPENUPUATHA:  AHAIA3 WU MYTH
COBEPILECHCTBOBAHUS.

CoBepI1IeHCTBOBAHUE MOJIUTHKU COBITA KOMITAHHH.

WM HHOBaIMOHHBIM IPOEKT: OCOOEHHOCTH BHEJPEHUS U OLIEHKA €ro
3¢ pexTUBHOCTH.

dopMupoBaHUe U pa3BUTHE CTapT-all NpoekToB B PecmyOiuke
KazaxcraH.

Pa3Bute Mamoro M CcpeaHEro MpEeANpUHUMATENBCTBA B
Kazaxcrane (Ha npumepe npeanpusaTus).

@OopMHUpPOBaHUE CTPATETUU PA3BUTHS NPEANPUATUS B YCIOBHUAX
KOHKYPEHTHOTO PbIHKA.

AHaM3 IUIaTeXECIOCOOHOCTH W (PUHAHCOBOM YCTOWYMBOCTH
KOMITaHUM.
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HUILI 1 1«COBPEMEHHBIE HOBAIIUU U TPEH/IbI B
TYPUCTCKOM MHAYCTPUHU U TOCTEIIPUAMCTBA»

10.

11.
12.

13.

14.
15.

[ludpoBbie MapKETUHTOBBIE TEXHOJIOTUU [UIS  YBEIUYCHHS
NPO/IaX B TypUCTCKOM Ou3Hece.

OrneHka TYPHUCTCKO-PEKPEAITTOHHOTO IOTEeHIIAANa
AJIMaTHHCKOH 00JacTH.
MapKeTUHIrOBblE ~ MHTEPHET-TEXHOJIOTMM B  MPOABUKEHUU
TYPUCTCKUX MPOIYKTOB.
CoBepIlieHCTBOBaHNE MEXaHU3MOB yIpaBICHUS

WHHOBAIIMOHHBIMU TEXHOJIOTHSIMH B TYpU3ME.

OmnnaiiH-CepBHUCH KaK aKTyajbHbIE HAIMpPaBICHUS B Pa3BUTHUU
TYPUCTCKOHM OTPACIIH.

HccnenoBanre BO3MOXKHOCTEH W TEPCHEKTHB HCIOJIB30BAHMUS
OJIOKUCHH TEXHOJIOTHI B TYpU3ME.

@®opMupoBaHHE MOJEIU YCTOHUMBOIO Ppa3BUTUS TypuU3Ma
Anvartunckoit obOnactu. HccnenoBaHue TNpUBIEKATEIbHOCTH
TYPUCTCKHX JIECTHHAIUI: OIICHKA U MHCTPYMEHTHI Pa3BUTHSL.
VYnpaBrneHue KauyecTBOM TOCTMHHYHBIX ycnyr B Kazaxcrane B
YCIIOBUSAX KOHKYPEHIIHH.

Pa3BuTHe 371€KTPOHHOM KOMMEPIIH B UHIYCTPHH TypH3Ma.
CoBepIIICeHCTBOBaHNE TPUMEHEHHS «3EJICHBIX» TEXHOJIOTUH B
WHAYCTPUHU TYypH3Ma M TOCTEIIPUUMCTBA.

[Mudposas tpanchopmarus Typuszma « Typuszm 4.0».
MexaHu3mbl (pOpMUPOBAHUS PETHOHAIBHOTO OpeHJ MUMUIKa B
cdepe rocTenpUUMCTBA.

MeTtononornyeckue acnekTsl (paHvaii3MHra TOCTHHUYHOTO
Ou3Heca B YCIOBUAX TI00aTHU3aIIHIH.

KomxeriMai TypusMai yibIMIacTeIpy MEH Oackapy.
CoBepIIeHCTBOBaHUE CTpaTerud (HOPMUPOBAHUS WU PA3BUTHUSA
digital MmapkeTHHTa TYPUCTCKHUX JACCTHHAIUH.



16.

17.

18.

19.

20.

CUCTEMBI
WHIYCTPHH

CoBpeMeHHbIE
yIIpaBICHUA

MOJXO/Abl  COBEPIICHCTBOBAHUS
YEIIOBCUCCKUMH  pecypcaMu B
rOCTEIPHHMCTBA.
VHHOBAIMOHHBIC TEXHOJOTHH B PA3BUTUU MHIYCTPHU TypH3Ma
AnMaTHHCKOI 00/1aCTH.

HudpoBble TeXHOIOTUM KaK ApalBep pa3BUTUS MPEANPUATUI
uHaycTpuu Typusma B PK.
AHanu3 BO3MOXHOCTEH  0370pOBJIEHUS cdepbl TypHu3Ma

Kazaxcrana B nepuon nannemun COVID — 19 Ha ocHoBe omnbiTa
3apyOeKHBIX CTPaH.
VYrpasiieHue couraibHbIMU MeIMa TEXHOJIOTHSIMU B TypU3ME.
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21.

22.

23.

24,

[udposuszanus 6U3HEC-TPOLECCOB B TypU3ME U TOCTUHHYHOM
ousHece.

VYrpaBiaeHue KadecTBOM TOCTHHUYHBIX yciuyr B Kaszaxcrane B
YCIIOBUSIX KOHKYPEHIIMH.

Crpareruueckye BEKTOPbl pa3BUTHUA TypuU3Ma M HUHAYCTPUHU
FOCTel'IpI/II/IMCTBa B yCJ'IOBI/ISIX KpI/I3I/ICEl IIaHACMHUN.

AHanmu3 cTpaTeruy IPOJBIKCHHS BHYTPEHHETO TYPHUCTCKOTO
MPOIYKTa U pa3padoTKa peKOMEHAAIN 10 €€ yIyUIICHHIO.



MHUHUCTEPCTBO HAYKH U BBICHIEI'O OBPA3OBAHUSA PECITYBJINKU KAZAXCTAH

KA3AXCKHM YHUBEPCUTET MEXIYHAPOJHBIX OTHOIIEHWI U MUPOBBIX SI3BIKOB um. ABBIJIAW XAHA

V1. MPOI'PAMMA 110 TEOPETUKO-IIPAKTHUYECKHUM KYPCAM
major- minor

HHIIO kommiiekca O0M3HEC-IKOHOMUYECKOI0 HANIPABJICHUS

Aamarsl, 2023



Texnonoruvyeckas kapra OIl — MexayHapoanbiii 0usHec

JAucuunianna

Formation of investment and innovation policy of business structures

Mopayn 1Jist u3y4eHus

Module 1. Fundamentals of formation of investment and innovation
policy of business structures

Module 2. Effective management of
investment and innovation policy of business
structures

Tembl 111 ayAMTOPHBIX
3aHATHH

1-2. An innovative way of economic development.
3-4. Theoretical Foundations of Innovation.

5. Subjects and objects of innovation.

6. Investment in the innovation process.

7. Patents and patent search.

8. Analysis of the effectiveness of innovation.

9. Financing innovative projects.

10. Key performance indicators of innovative.
11-12. Risk management in the innovation process.
13-14. Innovative processes, their main stages.

Tembr CPO 1.The State program of industrial and innovative development of the Republic of Kazakhstan.

2.The strategy of patent firms in the Republic of Kazakhstan.
NuauBuayaibHbie Task 1. Read the programme: «The State program of industrial and | Task 3. UNIDO. Classification of
3alaHus innovative development of the Republic of Kazakhstan for 2020 — | manufacturing industries.

2025», then prepare a presentation: Using an example of a Kazakhstan
company, prepare an assessment of the investment attractiveness of the
object and its investment strategy. Examine the financial situation in
the city of Almaty. Calculate the investment attractiveness of the
object. Identify potential sponsors and investors and develop a strategy
to raise their capital.

Task 2. The global trends of global development dictate the main
megatrends that have the greatest impact on the development of the
manufacturing industry, including:

— technological development based on digitalization;

— urbanization;

— the shift of economic power towards Asian countries;

— globalization versus regionalization;

— the growing influence of online communities;

— green economy;

— closed production cycles (loop economy);

— strengthening the role of cooperation (coop economy);

https://stat.unido.org/content/focus/classification-
of-manufacturing-sectors-by-technological-
intensity follow the link to study the official
statistics data, the indicators of innovation activity
of the Republic of Kazakhstan since the
implementation of industrial and innovative
development programs show positive dynamics.

1. Make an analysis of the effectiveness of
innovation.

2. Conduct a SWOT analysis: Identify the
strengths, weaknesses of the investment portfolio,
as well as its risks and opportunities.
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— strengthening the role of the state in industrial and innovative
development.

Choose one of these programs and projects make a brief description of
the document and describe its benefits for the country's economy.

JAucuuniamnna

Financial aspects of business management

Moayau 1Jis1 H3y4eHus

Module 1. Money and Capital management

Module 2. Corporate management

Tembl 111 ayAUTOPHBIX
3aHATHH

Theme 1 Time value of money

1. Calculation of future and attracted value for 1 year.

2. Calculation of future and present values for several periods.
3. How to calculate future and present value in Excel.

4. Postnumerando annuity.

Theme 2. Cost of capital, part |

1. WACC cost of capital and its components.

2. Methods for calculating different sources of capital: Cost of
debt.

3. Methods for calculating different sources of capital: The cost
of preferred shares.

4. Methods for calculating different sources of capital: Cost of
ordinary shares.

Theme 3. Cost of capital, part I

1. The Modigliani-Miller Theory: Does a Company's Capital
Structure Affect the Cost of Capital?

2. Impact of leverage on cost and capital structure.

3 The influence of other factors on the cost and structure of
capital.

Theme 4. Financial and operational leverage.
1. Break even points.

2. Operating lever.

3. Financial and full leverage.

Theme 5. Working capital management.

1. Working capital and operating cycle.

Theme 6 Application of discounted cash flows
1. Net Present Value — NPV.

2. IRR. IRR problems.

3. Other yield measurement tools.

4. How to calculate indicators in Excel.

Theme 7. Management of the main and working
capital of the corporation.

1. Depreciation fixed capital and its role in the
renewal of fixed capital.

2. Sources and procedure for financing capital
investments.

Theme 8. Dividend policy.
1. Basic dividend theories.
2. Types and factors of dividend policy.

Theme 9. Anti-crisis business management.

1. Tasks and principles of anti-crisis management.

2. Bankruptcy: concept, signs and methods
diagnostics.

Theme 10. Financial planning and control.

1. Strategic, tactical and routine planning.

2. Budgeting as the main method ongoing
planning.
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2. Liquidity indicators.
3. Liquidity management.

Temsr CPO

1.Annuity - prenumerando and perpetuity.
2. How to calculate annuity in Excel.

3. Methods for Calculating Different Sources of Capital: Common Stock Value — CAPM.

4. Working Capital Optimization.
5. ANPV.

NuauBuayanbHbIe
3aJaHus

1. Case (situational task). Investments are all types of financial,
material and other values that are invested by investors in business
objects. Attended seminar, the head of a small business added that
investments are made in other activities with the purpose of generating
income (profit). A successful entrepreneur sitting next to him said that
the creative role of finance is most clearly manifested in the
organization of investment activities. In the hall where the seminar was
held, a situation of misunderstanding arose, for some reason a variety
of questions began to pour down.

Write a comment: what did the successful entrepreneur want to
emphasize with his remark?

2.Case (situational task). The two partners who own the firm went
abroad to purchase the necessary equipment and other property for
their enterprise. To do this, they had a certain amount, which they were
going to spend equally. In fact, the costs of each turned out to be
different.

Companion A bought a machine tool and a truck for 24,000 USD units.
Companion B bought a machine tool and a car. The passenger car cost
the same as the machine bought by partner A, and the truck cost 2,000
C.U. units more expensive than the machine bought by partner B.

The partners calculated that their costs would be equal if the money
actually spent on cars were distributed in such a way that a passenger
car would cost 3 times more than a truck.

1) How much did each purchase cost?

2) How much money was spent by each partner?

3. Write a comment: Choose the most
profitable way of investing capital for 9 years, if
the company can sell a car on the market at a price
of 40 den. units and invest the proceeds in the
bank at 15% per annum on compound interest
terms. In the case of operation of the car after 9
years, its residual value will be 10 den. units The
annual income from the use of the machine is an
average of 12 den. units.

4.Case (situational task). At the conclusion of the
collective agreement, the director of LLP Olzha
proposed not to increase wages for work on night
and evening shifts in order to save the wage fund
and not to reduce the staff. The employees of the
organization supported the director, because they
wanted to keep their place of work. The
representative of the elected trade union body
stated that such a provision of the collective
agreement would be contrary to labor legislation
and it could not be included in the collective
agreement. Give a legal assessment of the
situation.
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Texunosoruueckast kapra OII — MeHeIKMEHT U MAPKETHHT

JAucnumimaa

Modern Technologies for Effective Promotion of Products on the Market

Mopayn 1Jist u3y4eHus

Module 1. Modern technologies for promoting products
on the market

Module 2. Innovative technologies for promoting products
on the market

Tembl 1)1 ayAMTOPHBIX
3aHATHH

1. Course introduction. Modern Technologies for
Effective Promotion of Products.

2. Integrated Marketing Communications.

3-4. Modern technologies in branding.

5. The IMC Planning Process.

6-7. Advertising Campaign Management. Advertising
Design.

8. Traditional Media Channels.

9-10. Digital Marketing.

11. Social Media, Alternative Marketing.

12. Database Direct Response Marketing Personal Selling.
13-14. Public Relations and Sponsorship Programs.

Tembr CPO 1.Modern Technologies for Effective Promotion of Products.

2.Social medial, alternative marketing.
NuauBuayaibHbIe Task 1. Using the prototyping methods of "History™ and | Task 3. A brief description. The business project is a
3a/IaHUsl "Installation”, write a scenario of the success story of the | practical task and covers the topics covered in the courses of

company / personality. Next, make a storyboard of your
compiled material and make a 2-3 minute video based on
it, which reveals the essence of the story.

Task 2. You are the SMM manager of a large educational
institution for schoolchildren. Your first task is to describe
the target audience of the company, including:

Age

Geographical location

Interests

the minor. Students need to create a new product/service
using design thinking methods, then choose the most
suitable social network for it (describe the advantages of the
choice) as a promotion and draw up a strategy for its sale
using event marketing tools. Make a written presentation in
Word and a visual presentation of the plan in PowerPoint.
The title page of the work should contain the following:

— brand plan and promotional events

— name of the product (company);

— compiler(s).

Task for the development of a business project:

0 Develop a new product/service using design thinking
methods (from empathy to storytelling)

0 To choose the most optimal social network for him
(Facebook, Instagram, VK)

0 To make a portrait of his Target audience,
promotions and a content plan for promotion in the
online environment for him
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(1 Prepare a promotion strategy in an offline environment
using event marketing methods

JAucuuninna

Business Management at Macro and Micro Levels

Moayau 1Jis1 n3y4eHus

Module 1. Macro and Micro Environment

Module 2. Business Process Management

Tembl 111 ayAMTOPHBIX
3aHATHH

1. To familiar with Micro environment.

2. To familiar with Macro environment.

3. To study the Customers as micro environment factors.
4. To study the Suppliers as micro environment factors.
5. To study the Resellers as micro environment factors.
6. To study the Competitors micro environment factors.
7. To study the General public as micro environment
factors.

8. To study the Economic factors as macro environment
factors.

9. To study the Demographic forces as macro
environment factors.

10. To study the Technological factors as macro
environment factors.

11. To understand the factors that make up the macro-
environment.

12. To study comparing two environments based on
different factors.

13. To understand key differences between micro
environment and macro Environment.

1. To familiar with Business Process Management.
2.To study the BPM Six Core Elements Model.

3. To study the six major steps of BPM lifecycle model.
4. To study the four contextual dimension BPM context
framework.

5.To familiar with Environmental Management System
(EMS).

6.To understand the Strategic planning and the process of
it.

7. To study the Aims of Strategic Planning

8.To understand Benefits of Strategic Planning.

9. To familiar with Assess External and Internal
Environment.

10.To understand different types of Business risks
11.To study the Environmental risks.

12.To study the originator of Environmental impact and
socials possibilities of a Business.

Tembr CPO 1.Micro environment in business.

2.Macro environment is business.

3.Business Management Process.

4. Different types of Business risks.
NuauBuayaibHbIe SIWNe 1:The purpose of SIW: Identifying the elements | SIWNe3: The purpose of SIW: Getting to know the
3alaHus in the micro environment. actual steps of BMP in an industry.

Please, choose an industry and analyze the following
environment in it.

e Customers

e Suppliers

Please, choose an industry and analyze the BMP of in it.
The BPM Lifecycle Model six major steps:

Process identification,

v'Process discovery,
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e Resellers
e Competitors
¢ General public

SIWNe 2:The purpose of SIW: Identifying the elements
in the macro environment

Please, analyze the following factors in the
businesslowing risks in the oil industry.

o Economics

o Demographic

o Technological

% Micro and Macro environment (case study)
Please, choose one of the following brands, and then
identify their Micro and Macro environment.

e Chechi Pub

¢ Rixos Almaty

e Food master

e Tau-Sunkar

v' Process analysis
v'Process redesign,
v'Process implementation, and
v'Process monitoring and controlling
SIWNe 4: The purpose of SIW: Getting to know about
Business Risks
Please, analyze the following risks in the oil industry.
v’ Strategic
v" Operational
v Compliance
v" Fraud and Security
v' Financial
v’ Market exposure
v" Supply chain
v" Information Technology
v’ Credit
v’ Production

+« Environmental and social impacts originator in the
oil and gas industry(case study)
» Write the environmental and social impacts of each of
the following originator in the oil and gas industry.
- Producer
-Customer of raw materials
-Operations

Mopayu 1Jist u3y4eHus

Module 3. Micro and Macro-Organizational Behavior

Module 4. International business environment

Tembl 111 ayIMTOPHBIX
3aHATHH

1.To familiar with Micro and Macro-organizational
behavior.

2. To familiar with Macro-organizational behavior.

3. To understand the Micro versus Macro organizational
behavior.

4. To study the negative effects of micro management.

1.To familiar with the Regulatory Environment.

2. To introduce indicators of economic freedom.

3. To study the levels of regional economic integration.
4. To familiar with economic environment.

5. To familiar with Socio-cultural environment.

6. To familiar with legal environment.
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5. To understand how to become a good macro manager.
6. To study the effect of micro management.

7. To study the balance between micro and macro
management.

7. To familiar with Technological environment.
8. To familiar with Competition.
9. To familiar with Customers.

Tembr CPO 1.Macro and Micro in the organizational behavior.

2. International environment business.
HNuauBuayaibHbie SIWNe 5: The purpose of SIW: Getting to know about | SIWNe 7: The purpose of SIW: Getting to know about
3alaHus negative effect of micro-management. economic freedom indexes.

Choose a company. Examine the negative effects of
micromanagement and suggest your solutions to improve
the situation.

SIWNe 6: The purpose of SIW: Getting to know about
Macro manager.

Your position in the company is the Macro manager.
What should you pay attention to in examining the macro
environment of your business and how can you act like a
successful Macro manager?

+« Micro management (Case Study)

Choose a company in Almaty and check the negative
effects of micromanagement according to the following
factors.

Damages trust

High attrition rate

High burnout

Dependent staff

Describe the economic freedom indicators of your country
in each of the following cases

- Business Freedom

- Fiscal Freedom

- Government Sixe

- Monitory freedom

- Investment freedom

- Freedom from corruption

SIWNe 8: The purpose of SIW: Getting to know about
international business environment.

You intend to enter the Turkish market. What research
should you do about each of the following before entering?
- Economic environment

- Socio-cultural environment

- Legal environment

- Customer behavior

- Existence of competitors

< International Business environment (Case Study)
Choose one of the following brands and analyze the
economic, social, legal and competitor environments of the
following brands to enter international markets.

e Chechi Pub

¢ Rixos Almaty

e Food master

e Tau-Sunkar
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Texnosornueckas kapra OIl «Typuzm»

Jducnunianna

Event management

Moayau 1Jis1 H3y4eHus

Module 1. Technology and organization of events

Module 2. Event promotion

Tembl 111 ayAUTOPHBIX
3aHATHA

1. Introduction to the course: Goals and principles of event-
tourism and events. The systematic approach to event
management. The main stages and the object of event
management and event-tourism. The event perspective. The
destination perspective on event tourism.

2. Event planning and project team: Project life cycle, stages
of preparation and implementation. The basic composition
of the project team. Work with freelancers and volunteers.
The working group at the event. Areas of responsibility.
Effective management of the project team.

3. Preparing to organize and manage an event:
understanding event organization and management, types
and categories of events, developing an event concept and
project, Defining and communicating the event's vision,
mission and setting objectives. Deciding on event dates and
venues.

4. Feasibility study in event tourism management.
Feasibility study tools. Risk management. Identifying event
risks. Threats and risks of events. Predictable, unpredictable,
objective and subjective risks, force majeure, etc.

5. Event budgets and financial management. Financial Plan
& Considerations. Covering Your Costs. Raising Funds for
the Event.

6. Event logistics.  Technology and  process  of
organizing an event: plan, phased schedule, distribution of
responsibilities, labor management, supply organization and
organization of relations with suppliers, organization of food
service and communication with restaurant services,

7. The theory and practice of event marketing. The general
characteristics of event-marketing. Event marketing in the
system of integrated marketing communications (IMC).

8. Methods of creativity in event-marketing.
Benchmarking or creativity in creating concepts for
special events (special events).

9. Entertainment and festival event marketing. The
specifics of preparing and implementing festival projects.

10. Social event marketing. Corporate event marketing.
E-event marketing. Sponsoring and organizing the event.
Sponsorship and branding package.

11. Monitoring and Evaluation of events. Event
Evaluation Process.

12. Post event management. Surveys and other methods
of assessing the effectiveness of the event. Preparation and
sending of official letters of appreciation to participants,
sponsors and media representatives.
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contracting with stakeholders, drawing up instructions and
check-list.

Temsr CPO

1. Classification of events and event services: Carry out Internet research and prepare an analytical report on the features
of the classification of modern events in the event industry and provide examples from the world and domestic event
services markets.

2.Event industry in Kazakhstan: conduct exploratory research and make a poster presentation of the event industry in
Kazakhstan including info on the existing event agencies, event services and trends.

3.Business planning: Developing a proposal for an event including the following: concept of the event (idea, legend),
registration of the event space, division into zones, timing, preliminary script, entertainment, selection of contractors,
venue, and budget.

4.Preparing a written master plan for a special event. The plan should be comprehensive and detailed including at a
minimum the following information: title of the event, purpose and goals of the event, description of the target population,
plans for marketing and advertising, detailed description of the nature of the event, organizational and staffing
arrangements, financial arrangements (expenses and sources of revenue) and a schedule.

NuauBuayanbHbIe
3aJaHuA

1. The role of events for tourism and hospitality sectors of | 7. «the Media and value-added promotions

the country. Develop a brief report describing how you would use
Carry out Internet research and prepare a Power Point | the media and the value-added promotions tied in with the

presentation of event tourism market in the country of your | media to promote a new restaurant/hotel/theme park in the

choice. You will present your research findings in public so | community.

prepare a short (3-5 minutes) speech. .
8. Promoting corporate events.

2. Event planner. In an abstract of 1000 words list three promotions that
Develop a job specification for an event planner. The job | you would use to promote a corporate football (tennis)

specification should define characteristics, qualifications | tournament/classical music concert. In your abstract

and skills that are required to deliver the satisfactory | explain your choice of the promotion and provide

performance of specified tasks and duties comprising a job | examples.

in an event industry organization.

3. Developing an event budget.

Prepare a budget for a three-day jazz festival to be held
in your city. The budget should include all expenses related
to the marketing plan and discussion of their importance to
the overall success of the event. The budget should also

9. Entertainment and festival event marketing. Social
event marketing.

Creating a press Kit for a social event.

Present your thoughts and ideas on the case below:

Your city is planning to open its new town hall and
courthouse in six _months. A big celebration is being
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include, on the revenue side, the amount of revenue
generated by internal, external, and client sources. Discuss
the process of identifying potential sponsors and your
method of approach. Finally, conduct an ROEM and explain
why this event is or is not economically viable.

4. Investigate two events (ideally two that are quite different
from each other), and describe them in detail, taking into
CONCEPT elements: what is the theme, do you think it
matches the main idea and purpose of the event/s; how about
the design and décor, venue and layout?. You might like to
do your research on the Internet, starting with one of the
state tourism Web pages.

5. You have been asked to run an event with a patriotic
theme. This event will be held outdoors, and up to 400
participants will attend. The patriotic theme should be
evident in all aspects of the event, including the decor,
music, food, and beverage. Since this is a big event and the
media will no doubt attend it, you must observe the correct
protocol for use of Kazakhstani symbols.

- Explain the event planning and running process;

- Explain how you will you use patriotic images and
music.
6. Develop a checklist for a venue inspection, and then visit
two or three venues and compare their various merits and
limitations. In order to do this, you will need to have a
specific event in mind, for example, a sporting event, a
party, a conference, or a wedding.

planned. You have been asked to market the event, for
maximum exposure and citizen participation. You have
been told that a press kit is necessary, but that you should
seek other marketing avenues as well.

1. What items may you include in your press Kit?

2. What details must you include in your press release?

3. What other community assets may you solicit to
support the marketing program?

10. E-mail broadcast campaign.
Write an effective e-mail message to use for an e-mail
broadcast campaign for an event of your choice

11. Event website
Design the event web page(s) and select a high-impact
domain name.

12. Event promotion plan

Develop an external marketing campaign plan in a
community that has never before hosted a convention.
What local resources would you pursue in that community
to implement your campaign and what marketing
approaches would you attempt with each?

JucuuninHa

bpena-meHeKMeH

T U TaCTPOHOMMUSA

Monyau nJis u3ydyeHust

Mopnyns 1. BpeHIUHT 1 MEHE)KMEHT TYPUCTCKHUX
NeCTUHAINNA

Mopyns 2. 'actpoHOMUYECKU OpeHAMHT

Tembl 111 ayAUTOPHBIX
3aHATHA

1. Bo3HUKHOBEHHUE ¥ COBPEMEHHOE COCTOSTHUE OpeH/I-

7. MapkeTHHT ¥ OpeHIUHT TYPUCTCKUX JAECTUHALUH.

MCHCIDKMCHTA.

8. BBeneHue B raCTpOHOMHUYECKUNA TYPHU3M.
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2. BpeHaMHT TeppUTOPHIA.

3. JlecTuHALIMS KaK 3JIEMEHT CHCTEMbI MEHEDKMEHTA
Typu3Ma.

4. YnpaBlieHHe KOHKYPEHTOCITOCOOHOCTBIO TYPUCTCKUX
JIeCTUHAIIUN.

5. YnpaBieHrue UHBECTULIMOHHOM. MPUBJIEKATEIbHOCTHIO
TYPUCTCKUX JECTUHALIUM.

6. CTtpaTernyeckoe yrnpaBjieHUE Pa3BUTUEM TYPUCTCKHUX
JIeCTUHAIIUN.

9. I'acTtpoHOMUS: HEMATEPUAILHOE KYJIBTYpHOE
HacJeue, BlieyaTieHue, IPEeCTUX, UCKYCCTBO.

10. 'actpoHOMMYECKUI TYpU3M U AECTUHALUS.

11. F'actpoHOMUYECKU OPEHIUHT TYpPUCTCKOM
JE€CTUHALIUY.

12. KynbTypHbIN U KpEaTUBHBIN raCTPOHOMHYECKUMA
TYPU3M.

Tembl CPO 1. Ha ocHOBe CpaBHHUTEIHHOTO aHAIHM3a HMEIOIIUX TOPTQeliell OpeHI0B TyPUCTCKUX TEPPUTOPUN pa3padOTaiiTe MPOEKT
PEKOMEH/IallMY IO COBEPILIEHCTBOBAHHIO OpeHIMHTa BRIOpaHHOI Bamu TypucTCKOi AecTUHAIUY.
2. PazpaboraiiTe KOMIUIEKC PEKOMEHJAIMK 10 MPOEKTUPOBAHUIO U MPOJBHKEHUIO TYPUCTCKOI'O TEPPUTOPUATBHOIO
OpeHja ¢ MPUMEHEHHEM BO3MOXKHOCTEH IM(PPOBBIX MAPKETUHIOBBIX TEXHOJIOTHIA.

NuauBuayaabHblie 1. Ha ogHoMm u3 coOpanuii aenerauuu u3 Cunramypa, 66u1 | 4. «TARIH» — 3T0 pecropaHn aBTOpPCKOM KyXHH,

3a1aHusA pa3o0paH TpuMep MHOTOMEPHOM MOJENM BOCIPHITHS | OCHOBAaHHOM Ha TPAJAMLIMOHHBIX Ka3aXCKUX pelenTax.

Singapore Airlines, B Xoxe KOTOpOro Yy4acTBOBaIU
MIPEICTAaBUTENN PYKOBOJCTBA YIIpaBIEHHUS TypusMma T.
[IIpIMKEHT.

3aoanue: PykoBoautens YpaBieHUs Typu3Ma 00bsBUI
KOHKYpPC, B XOJIe KOTOPOTO BaM HEO0OXOJMMO COCTaBUTh
MHOTOMEPHYI0 MOJENb BocHpusTHs OpeHna TypucTCKOro
nHpopmannoHHoro menrpa “VisitShymkent”, koTopsiii B
CBOIO OYepe/ab 3aHMMAaeTCsi OpEHIMPOBAHHEM TPETHErO B
PecnyGnmke mo mocemaemoctd Meramnosmca, mnocie Hyp-
Cynrana u AnMarsl.

JIns1 BBIMOJTHEHUS 3a1aHUSI UCMOJIb3YHTE MHOTOMEPHYIO
MoJelnb BocnpusaTus Singapore Airlines (CoryiacHO pUCyHKy
1 u3 nexiuu 1. MHOroMepHas MoJielib BOCTIpUATHS OpeH1a),
a Takke cTpaHulyy visit-shymkentkz nns BbisBICHHS
9JIEMEHTOB, COCTABIISIONIMX 00pa3 OpeHa.

2. TlpaBurensctBo PK 0003Haumino typusm omHOW U3
OPUOPUTETHBIX  OTpaciel  pa3BUTUS  HKOHOMHUKH H

Pecropan “Tarih”-cnaBuTcsi cBoel OpUTHHAIBHOM
nogadeu u TpaHchopmarmen TPaAULMOHHON,
HalMoHanbHOM KyxHM Ka3zaxcrana mog EBponeiickuii nau.
Ho, peuenTtsl HUKak He HCKaXalT BKyc Omoga, a
OCBE’KAaIOT U JIOMOJIHAIOT UX HOBBIMH KpacKaMH.

3aoanue: Ha caiite TripAdvisor TypuCTbl OCTaBISIOT
CBOM OT3BIBBI O TOM WJIM HMHOW JecTuHauuu. M3yuure
OT3bIBBI U OLEHKY HAalIyMEBILIErO CBOEW HOBOM
¢bunocodueil B Mupe Kazaxckoil raCTpOHOMUHU PeCTOpaHa
“Tarih”.

Hcnonw3ylite CCBUIKY -
https://www.tripadvisor.ru/Restaurant_Review-g298251-
d23020992-Reviews-Tarih_Restaurant-Almaty.html.

OO6cynute ¢ ApyrMMH OOY4YaIOLIMMMUCS, KaKUE Mepbl
HEOOXOUMO TMPEANPUHATH AJIs MOBBILICHUS KadecTBa
OOCITy’)KMBaHUsI M Kak MOXHO HCIpPaBUTh paHee
HAHECCHHBIH YPOH OpeHIy pecTopana?
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OIIPEIETIUIIO TOII-10 TYPUCTCKUX JeCTUHALINN,
NpUBIICYCHHE UHBECTOPOB B KOTOPHIE ABIISETCS KIIOUYEBOM
3anadeit kommannu AO «HK «KazakhTourismy.

Bbl  gBnserech OOHUM U3 COTPYJIHUKOB JIaHHOM
KOMIIaHUHU, KOTOpPBIH OyAeT BCTpedaTh WHBECTOPOB W3
CIIIA.

3aoanue: Ucnons3ys JTAHHBIE c caiita
https://www.gaztourism.kz/, B pa3aene “Jlas HHBECTOPOB”,
a TaKXe, MCHOJb3ys MaTepuaibl MO HMHBECTUIMOHHBIM
OpeUIOKEHUSIM BbIOEpUTE 2 JECTHHALMH, KOTOpbIE IO
BalllEMy MHEHHUIO MPHUBJICKYT HMHBECTOPOB C OOJIbIIEH
BepoATHOCTHIO. [TonroroBeTe Batry peus 17151 BRICTYIUICHUS
repe; HHBECTOPAMH.

Peun nomkHa cOCTOSTH U3!

- Kparkoe onncanue 1ByX 1€CTHHALMM.

- ®aKkTOpbl HHBECTUIIMOHHOW MPHUBIIEKATEILHOCTH.

- HpiHemHMI UMUK 1ECTUHALUN CPEIH TYPUCTOB

(O13BIBBI  TYpPHCTOB, CTAaTUCTHUECKHE IOKa3aTeNH

MOCEIICHUS TAaHHOW JIECTUHAIUN).

- TpeboBaHus K UHBECTOpaM, 1O Pa3BUTHIO TYPUCTCKOU

JIECTUHAIUU.

3. Monutopunr oOmMX  pe3ylbTaTOB  pealn3aluu
CTpaTeTMM M CTPATErMYecKoro IUlaHa Oas3upyercs Ha
aHAJIN3€ CTATUCTUKU U OIPAaHUYEHHOI'0 YUCIIa OTOOPaHHBIX
IIOKA3aTeJIeH.

HUTorm MOHMTOpPHMHra MOJBOASTCS NEPUOAUYECKU B
aHAJIUTUYECKUX OTYeTax (PUKCUPOBAHHON CTPYKTYpHI, C
BBIBOJIAMU O CTETIEHU IOCTUKEHUS LIeJIe U HEOOXO0AUMOCTH
KOPPEKTUPOBKH CTPATETUU U CTPATETHYECKOT0 MJIaHa.

B cBs13u ¢ yem, KaxxJ10€ ynpaBli€eHUE OTBETCTBEHHOE IO
IYHKTaM B IUTaHEe-MEepOIPUATUI CTpaTeruu
TOCY/IApCTBEHHOW TpOrpaMMbl 00si3aH OTUUTHIBATHCS IO

Taike, wu3yunte wuaer0 OpeHAa U JCSATEIBHOCTD
pecTopaHa HEMHOTO TIIy0)Ke, HCIOJb3Ys CIEAYIOUIYIO
cebuky: https://www.facebook.com/tarih.restaurant/

Kputepusamu 111 oueHku OpeHna MOXKET ObITh
Y3HAaBa€MOCTb, JIOAJIBHOCTb IIOKYyNAaTeJIei, MOTeHLHAI.
OreHuTe 10 TaHHBIM KpUTepusM pectopan “Tarih”.

5. Exerogno B llIsiMKeHTE TPOBOAAT TpagullMOHHbBIN
MEXTyHapOAHbIH (pecTUBaIIb TIIOBA.

OTOT BKyCHbIM ¢ecTHBanb cTral B  o0iactu
TPAAUIIMOHHBIM U IIPOBOJIUTCA YKE B BOCBMOM pa3.

B nem mpunumaror yuactue Oosee 30 moBapoB u3
Kazaxcrana u coceqnux ctpan. @ecTuBaib OpraHu30BaH
Accormanueii y30exoB «Jlyctinuk» u AccamOreeit Hapoia
Kazaxcrana B [lIsiMkeHTE.

3aoanue: VI3 kakoii HapOAHON KyXHHU UCXOASAT KOPHU
nanHoro Omona? Kak mMeHHO (hecTHBalu TaKOro THIIA
BIIUSIIOT HAa IPY’KECKHe OTHOIIEeHUs HapoaoB KazaxcTana?

JlonoNMHUTENBHBIN pecypc:
https://www.youtube.com/watch?v=Aj9P09mMgru
UCTIONB3Ysl JTAHHYIO CCBUIKY MOTPY3HWTECh B aTMochepy
dectuBans miaosa B r.I11IIMKeHT..

6. Zheka's Doner House — 310 BKycHast 3aKycodHasi B
KOTOPOM MOXHO CXOJUTh HE TOJILKO OJHOMY HO U C
ApY3bsIMH, MPUSTHOE atMocdepa B pecTopaHe Tak ke
JU3aiiH UHTEPbEP.

Zheka's Doner House — 310 pectopaH ObICTPOTO
IIATaHUs KOTOPBIXA MEPBBIN OTKPBLI U3BECTHBIN BallHEP U3
Kazaxcrana YKeka ®er0enu, B HaCTOSIIEE BPeMs

Zheka™ s Doner House mosb3yeTcs MOmyasipHOCTBIO
BCEX BO3PACTOB M B [AHHBII MOMEHT HaxoIiITCs B 3
ropogax Pecriybnauku Kazaxcran.
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https://www.qaztourism.kz/
https://www.facebook.com/tarih.restaurant/
https://www.youtube.com/watch?v=Aj9P09mMgrU

JOCTUTHYTBIM TIOKA3aTeNsIM €KEKBAPTAJIIbHO U E€XKETr0JIHO
COOTBETCTBYIOIIIMM MOHUTOPUHIOBBIM IPYTIIaM.

VYpasnenue Typusma AJIMaTUHCKON 00JIaCTH €XKETOTHO
nyOJIUKYIOT OTYET O MpoieJIaHHON paboTe Ha OPHUIIHATEHOM
caiite B pazaene “JlokyMeHThI .

3aoanue: Ucnonb3ys
(https://www.gov.kz/memleket/entities/zhetysu-
tourism/documents/1?lang=ruo) o mpoBeAeHHON padoTe 3a
MPOIIEAIIUN TOJ OICHUTE PadOTy YMPaBJICHHS COTIIACHO
HeNisiM U TMoKasarensiM B ['ocygapcTBeHHOM mporpamme
pasBuTUS TYpUCTCKOU oTpaciu Pecrybmuku Kazaxcran Ha
2019-2025rr.
(https://adilet.zan.kz/rus/docs/P1900000360/history).

JaHHBIE

Zheka's Doner House — 3T0 He TOJNBKO JOHEPHI KaK
MOKa3aHO B CaMOM Ha3BaHMU PECTOPaHa, ATO eIIe
Oyprepsl MUIIA MIANUIBIKA ¥ MHOTO€ MHOTOE JIpyroe, a
TakK e 1 JOCTaBKa.

Bcem n3BecTHO, UTO Ha OBICTPBIN POCT 3aKyCOYHON KaK
LEeJIOCTHOro OpeHJa B TacTPOHOMHYECKOM  PBIHKE
MOBJIUSI HE TOJIBKO IPAMOTHBIA MApKETHUHT, HO M CaMO
muno Openma- JKenwca OMapoBa, HW3BECTHBIM BCeM
omorrep.

3aoanue: IlpounTailiTe CTaTbl0 O TJABHOM JIUIIE
openna -https://steepmen.ru/zheka_fatbelly/

Kak BbI cunTaere HACKOJIbKO CHILHO MOBIIHUSI UMUK
Kenuca Omaposa Ha hopmupoBanue Openna? Ha kakue
JUYHOCTHBIE  OCOOCHHOCTHM  CHeJaH  aKkIeHT B
dopmupoBanun  Openma?  Mcmomp3yss — MHCTarpam
CTpaHUIBl OpeHna, OINpeAeNnuTe, B KaKUX Topoaax
Kazaxcrana  Hambonpmuii  cmpoc  Ha  JTaHHBIN
raCTpOHOMUYECKHIA OpeHa?
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https://www.gov.kz/memleket/entities/zhetysu-tourism/documents/1?lang=ruо
https://www.gov.kz/memleket/entities/zhetysu-tourism/documents/1?lang=ruо

Texunosornvyeckas kapra OIl «Pul'b»

Jducnunianna

HBent menemxmenT\Event management

Moayau 1151 H3y4eHus

Module 1. Technology and organization of events

Module 2. Event promotion

Tembl 11 Ay AMTOPHBIX
3aHATHH

1. Introduction to the course: Goals and principles of event-tourism and
events. The systematic approach to event management. The main stages
and the object of event management and event-tourism. The event
perspective. The destination perspective on event tourism.

2. Event planning and project team: Project life cycle, stages of
preparation and implementation. The basic composition of the project
team. Work with freelancers and volunteers. The working group at the
event. Areas of responsibility. Effective management of the project
team.

3. Preparing to organize and manage an event: understanding event
organization and management, types and categories of events,
developing an event concept and project, Defining and communicating
the event's vision, mission and setting objectives. Deciding on event
dates and venues.

4. Feasibility study in event tourism management. Feasibility study
tools. Risk management. ldentifying event risks. Threats and risks of
events. Predictable, unpredictable, objective and subjective risks, force
majeure, etc.

5. Event budgets and financial management. Financial Plan &
Considerations. Covering Your Costs. Raising Funds for the Event.

6. Event logistics.  Technology and process of organizing an event:
plan, phased schedule, distribution of responsibilities, labor
management, supply organization and organization of relations with
suppliers, organization of food service and communication with
restaurant services, contracting with stakeholders, drawing up
instructions and check-list.

7. The theory and practice of event marketing.
The general characteristics of event-
marketing. Event marketing in the system of
integrated marketing communications (IMC).

8. Methods of creativity in event-marketing.
Benchmarking or creativity in creating
concepts for special events (special events).

9. Entertainment and festival event marketing.
The specifics of preparing and implementing
festival projects.

10. Social event marketing. Corporate event
marketing. E-event marketing. Sponsoring
and organizing the event. Sponsorship and
branding package.

11. Monitoring and Evaluation of events.
Event Evaluation Process.

12. Post event management. Surveys and
other methods of assessing the effectiveness of
the event. Preparation and sending of official
letters of appreciation to participants, sponsors
and media representatives.
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Tembr CPO

1. Classification of events and event services: Carry out Internet research and prepare an analytical report on the features
of the classification of modern events in the event industry and provide examples from the world and domestic event
services markets.

2.Event industry in Kazakhstan: conduct exploratory research and make a poster presentation of the event industry in
Kazakhstan including info on the existing event agencies, event services and trends.

3.Business planning: Developing a proposal for an event including the following: concept of the event (idea, legend),
registration of the event space, division into zones, timing, preliminary script, entertainment, selection of contractors,
venue, and budget.

4.Preparing a written master plan for a special event. The plan should be comprehensive and detailed including at a
minimum the following information: title of the event, purpose and goals of the event, description of the target population,
plans for marketing and advertising, detailed description of the nature of the event, organizational and staffing

arrangements, financial arrangements (expenses and sources of revenue) and a schedule.

NuauBuayanbHbIe
3aJaHuA

1. The role of events for tourism and hospitality sectors of the
country.

Carry out Internet research and prepare a Power Point
presentation of event tourism market in the country of your
choice. You will present your research findings in public so
prepare a short (3-5 minutes) speech.

2. Event planner

Develop a job specification for an event planner. The job
specification should define characteristics, qualifications and
skills that are required to deliver the satisfactory performance of
specified tasks and duties comprising a job in an event industry
organization.

3. Developing an event budget

Prepare a budget for a three-day jazz festival to be held in your
city. The budget should include all expenses related to the
marketing plan and discussion of their importance to the overall
success of the event. The budget should also include, on the
revenue side, the amount of revenue generated by internal,

7. «The Media and value-added promotionsy.
Develop a brief report describing how you would
use the media and the value-added promotions tied in
with  the media to promote a new
restaurant/hotel/theme park in the community.

8. Promoting corporate events

In an abstract of 1000 words list three promotions
that you would use to promote a corporate football
(tennis) tournament/classical music concert. In your
abstract explain your choice of the promotion and
provide examples.

9. Entertainment and festival event marketing. Social
event marketing.

Creating a press kit for a social event.

Present your thoughts and ideas on the case below:

Your city is planning to open its new town hall and
courthouse in six months. A big celebration is being
planned. You have been asked to market the event, for
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external, and client sources. Discuss the process of identifying
potential sponsors and your method of approach. Finally,
conduct an ROEM and explain why this event is or is not
economically viable.

4. Investigate two events (ideally two that are quite different
from each other), and describe them in detail, taking into
CONCEPT elements: what is the theme, do you think it matches
the main idea and purpose of the event/s; how about the design
and décor, venue and layout? You might like to do your research
on the Internet, starting with one of the state tourism Web pages.

5. You have been asked to run an event with a patriotic theme.
This event will be held outdoors, and up to 400 participants will
attend. The patriotic theme should be evident in all aspects of the
event, including the decor, music, food, and beverage. Since this
is a big event and the media will no doubt attend it, you must
observe the correct protocol for use of Kazakhstani symbols.

- Explain the event planning and running process;

- Explain how you will you use patriotic images and music.
6. Develop a checklist for a venue inspection, and then visit two
or three venues and compare their various merits and limitations.
In order to do this, you will need to have a specific event in mind,
for example, a sporting event, a party, a conference, or a
wedding.

maximum exposure and citizen participation. You
have been told that a press Kit is necessary, but that
you should seek other marketing avenues as well.

1. What items may you include in your press kit?

2. What details must you include in your press
release?

3. What other community assets may you solicit to
support the marketing program?

10. E-mail broadcast campaign.
Write an effective e-mail message to use for an e-
mail broadcast campaign for an event of your choice.

11. Event website.
Design the event web page(s) and select a high-
impact domain name.

12. Event promotion plan.

Develop an external marketing campaign plan in a
community that has never before hosted a convention.
What local resources would you pursue in that
community to implement your campaign and what
marketing approaches would you attempt with each?

JlucuuminHa

Opranusanus Bayrpennero Typusma \ Organization of domestic tourism

Mopayau nJist u3y4eHus

Module 1. Technology and organization of domestic tourism

Module 2. Tourism product development, analysis
and calculation of tours

Tembl 111 ayIMTOPHBIX
3aHATHH

1. The role and place of domestic tourism in the tourism system.
The concept of domestic tourism and its essence. The
components of the tourism system and the place of domestic
tourism in it. Types of domestic tourism. Economic and social
effect of domestic tourism.

Tourism organizers.

8. The process of developing a new product.
Problems in the development of a new tourist product.
Consumer analysis. Demand analysis. Target market.

9. Selection of ideas (2nd stage of tourist product
development). Common problems associated with the
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2. Legal foundations of domestic tourism in Kazakhstan.
Legislation in the field of domestic tourism. Measures of state
regulation of domestic tourism. Forms of state support for
domestic tourism. Structure of tourism management at the state,
regional and local level. Planning and coordination of tourism
development by public authorities. Methods of attracting
investment in the tourism sector.

3. Analysis of the main tourist flows of Kazakhstan. Definition
and main characteristics of the internal tourist flow. Assessment
of the tourism potential of the regions of Kazakhstan.
Organization of summer tourist flows. Winter domestic tourist
flows. Multi-seasonal domestic tourist flows (sanatorium
treatment, sightseeing tours, business tourism). Motivation of
travel in domestic tourism.

4. Features of the organization of domestic tourism in
Kazakhstan. Factors affecting the production of a tourist product
in the field of domestic tourism. The concept and forms of
activity of tour operators and travel agencies. Domestic tourism
market: components of supply and demand. Factors and trends
in the development of demand in the domestic tourism market.
The market of accommodation facilities in domestic tourism.
Transport services for domestic tourism. Catering in domestic
tourism. Cultural and excursion programs in domestic tourism.

5. Technology of forming a domestic tour.

Technologies for developing a tourist route. The order of
formation of the tour. Characteristics of the stages of tour
formation. Documenting the tour. The technique of registration
of tourist documentation. The technique of accounting and
storage of documentation. Control of the correctness of tourist
documentation Preparation stages of the tour for implementation.

development of successful new products. Advantages
and disadvantages of product screening.

10. Concept development and testing. Application of
qualitative and quantitative methods in testing
concepts. Disadvantages of traditional concept
testing.

11. Development of a marketing strategy. The main
marketing strategies to attract more tourists.
Conducting marketing research in the development of
a marketing strategy.

12. Business analysis process. Study of the product
reference information. Business analysis process: the
main steps of effective business analysis.

13. The distribution process: The association of
travelers and travel service providers. Meeting the
needs of travelers. Types of distribution channels of
tourist services. Distribution process: bringing
together travelers and travel service providers.

14. The impact of social networks on tourism.

The concept of social networks and mobile
applications in tourism. The main operating systems
for mobile devices. The main differences between
applications for mobile devices.

15. Design and development of visitor attractions. The
importance of innovation in tourism. Drawing up a
business plan: ideas for a feasibility study. The role of
management in tourism.
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Designing requirements for the tourist service process.
Formation of packages of domestic tourist services.

6. The quality of the tourist product in the field of domestic
tourism. The concept of the quality of a tourist product and its
components (mandatory and recommended). Factors of the
quality of the tourist product. The influence of the quality of
tourist services on the attractiveness of a tourist destination.
Forms and methods of service quality control in domestic
tourism.

7. Technology of tourist service.

Stages of tourist service. Factors determining the level of tourist
service. Principles of tourist service. Socio-psychological
features of tourist activity. Documenting the relationship of a
travel agency with a client. Organization of settlements with the
client. Dealing with customer complaints.

Temsl CPO

1.Preparing a promotional information on famous places and personalities of Kazakhstan: within the framework of the
"Cultural Heritage" project, the film studio of JSC "Kazakhfilm" created documentaries about especially important places
and heritage of national culture, such as "Korkyt. The history of the kyui”, “Musical heritage of nomads”, “Architectural
monuments of ancient Turkestan”, “Mausoleum of Zhusup Ata”, “Petroglyphs of Tamgaly” and a number of others.
Based on these data, please provide a brief information about these and other famous places and personalities of
Kazakhstan.

2.Considering the city, region or country where you live, provide some recommendations of how the destination may
improve or maintain the experience for visitors, and present your recommendations to the class.

3.Making up a report: watch the following round table discussion on Instagram Tourism (https://youtu.be/ ftefi28hNU)
and make up one-page report (100-150 words) stating your point of view whether you agree or disagree with the main
question discussed in the program: Is social media ruining travel?

4.Making an analytical report: select a tourist destination with which you are familiar, or one for which you can gather
data without too much difficulty. For your chosen destination, you should produce a report which highlights the problems
and benefits which tourism has brought to the local environment.
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https://youtu.be/_ftefi28hNU

5.Preparing an analytical report on your region: imagine that you are a manager in DMC of your region. You have been
asked to compile recommendations on how to improve or maintain experience for visitors. Considering the city, region
or country where you live, provide some recommendations and present them to the class.

NuauBuayanbHbIe
3aJaHus

1. A brief description of the “tourist travel” service is compiled
on the basis of studying the needs and solvency of the population,
the demand for types of tourist travel, and also on the basis of
studying the possibilities of recreational resources in a particular
area.

Formulate the main goal and determine the theme of the tour.
Select, according to the theme of the tour, sights, museums,
interesting places, leisure and entertainment events along the
travel route.

Through the websites of at least two of the types of travel agents,
look at the products they offer consumers. Compare your results
with those of your class.

2. The medieval settlement of Bozok is called the millennial
predecessor of the capital of Kazakhstan. It is planned that in the
future there will be a historical and cultural Museum-reserve, the
design and estimate documentation of which will be developed
in 2020. What is special about this settlement?

Give five recommendations for the implementation of this
complex as a tourist destination.

3. Analyse the main tourist destinations, at least top five
destinations in Kazakhstan and identify the main clue of the
success. As a market player give a good idea to develop existing
product or to launch new product. State your idea.

4. List the advantages of purchasing a package of tourist services
before purchasing individual tourist services. Possible directions
for finding the right answer:

Step 1. Remember what services are included in the package of
tourist services?

Creation of a domestic tourist product in the field of
hospitality and tourism. You have to follow the
following new tourist product development stages in
order to complete the given project:
1. Idea generation
e analyse the main tourist destinations, at least
top five destinations in Kazakhstan and
identify the main clue of the success.
e asamarket player give a good idea to develop
existing product or to launch new product.
State your idea.
Work in groups. You are going to develop a new
tourist product. Today’s meeting is about the first
stage: presenting ideas (plan) of the tour product.
Remember that a brief description of the “tourist
travel” service is compiled on the basis of studying the
needs and solvency of the population, the demand for
types of tourist travel, and also on the basis of
studying the possibilities of recreational resources in
a particular area. Formulate the main goal and
determine the theme of the tour. Select, according to
the theme of the tour, sights, museums, interesting
places, leisure and entertainment events along the
travel route.
2. ldea screening
e you have given an idea last week. Now you
have to state your idea: does it fit new market?
Make and market analysis in order to find out
customer needs and demand. Demonstrate
results.
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Step 2. When naming an advantage, try to justify it in terms of
economic and social expediency.

5. Specialists of different specialties (from 5 to 9 specialties)
work under the same hotel roof. At the same time, almost any
service provided to the client requires the cooperation of several
services and, consequently, the coordination of actions of
employees of different specialties. This implies the importance
of good coordination of different services and different
specialists, who must interact in such a way that all problems that
arise for the client are solved quickly and without the
intervention of the top management of the hotel. The client
usually makes all their claims to the reception service. And if,
for example, his claims are caused by the quality of room
cleaning, then the room fund service, which is not directly
subordinate to the reception service, should correct the situation.
1. Explain how you think the hotel should provide services:

a) acceptable level of risk to the life and health of tourists in
normal conditions and in emergency situations (natural
disasters, etc.).

b) safe conditions for conducting the tour with the exception of
emergency situations;

c) differentiated risk level depending on the specific conditions
of the tour.

6. A tourist company is developing a new excursion tour along
the following route:

Almaty — Taraz — Shymkent —Turkestan - Almaty.

Suggest possible ideas on the sequence of visits to specific
attractions of the above-mentioned cities and the most
appropriate transport options for tourists within the tour.

7. Make the most acceptable route for the following objects:
Dombaul, Alash Khan mausoleum, Zhoshy Khan mausoleum,

Work in groups. Making an analytical report. You
have formulated your product idea: the goal and the
theme of your tour (Seminar 4- Assignment1The idea
(plan) of the tour). Identify in relation to the 6As of
your destination, what you think are the strengths and
weaknesses of the chosen city or region.
Strengths /Weaknesses
Access Roads, airports, ports, etc.
Accommodation Types: hotels, hostels, etc.
Gradings: 1-star, 5-star Quantity: few — many
Activities Range: few — many; cost: cheap —
expensive; types: water-based, land-based, etc.
Amenities (shops, banks, supermarkets) Range: few
—many Cost: cheap — expensive Ancillary services
(car hire, bureau de change) Range: few — many
Cost: cheap — expensive.
Strengths /Weaknesses of attractions (man-made,
natural — theme parks, mountains...) Range: few —
many
Types: families, couples, older people; cost: cheap —
expensive; condition: old, new, fragile, well
developed, etc.
3. Concept development and testing
e You have offered a new product idea. Now
make a forum on the Internet and evaluate
consumer responses to a product before
market introduction.
4. Marketing strategy development
e Make your marketing strategy
e Define the goals of your marketing strategy
e Prepare storytelling on your social media
posts.
Work in groups. You are going to apply a marketing
technique called as one of the techniques used in
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Ulytau and the most acceptable options for transporting tourists
within this tour.

8. Travel brochure for a destination.

Develop a 300-word travel brochure for a destination of your
choice that tries to attract as many visitors as possible by
addressing all levels of the Maslow hierarchy. Explain how the
brochure meets the needs given in the hierarchy.

marketing strategy development. Prepare storytelling
on your social media posts for the product idea you
have formulated in the previous stages.
5. Product development

e You have worked through all stages of

new tourist product development.
Work in groups. Making a financial report on your
tour product.
Calculate the cost of a tour package of a bus tour
developed by you based on the prices of service
providers, taking into  account  various
accommodation options for 1 person and per group of
tourists. Calculate the cost of services included in the
tour, taking into account the category of tourists
(adult, child) at the rate of: group of 40 people.
(including 30 adults and 10 children) + 2 people.
accompanying for free + guide + 2 drivers.
6. Present your idea (tour) design in ppt (include
photos, videos).
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